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AVARS  TOMATO 
jm  JUICE  FILLER. 

Used  by  leading  manufacturers  for 
filling  cans  with  Tomato  Juice — 

For  Filling — Tomato  Pulp  and  Puree — Clear 

\Jrj  Has  no  air  vent  stems  to  damage  fruit. 
|||^^^^H|||||H  W  Belt  Drive  or  direct  connected. 

Rapid  valve. 

Prices  on  Requests 

AVARS  MACHINE  COMPANV 
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CLOSING  MACHINES 

REGARDLESS  OF  OUTPUT 


This  cat  shows  con 
before  it  enters 
machine 


This  cut  shows  filled  can 
after  cover  is  seamed  on 
in  machine,  air  tight 
without  solder 


NO.  187  DOUBLE-SEAMER 


NO.  SI  ROTARY  DOUBLE-SEAMER 


WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REOUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 
WE  MAY  CUT  YOUR  COSTS. 


CAMERON  CAN  MACHINERY  CO. 


240  North  Ashland  Avenue 


CHICAGO,  U.  S.  A. 


pom  COAST  to  COAST 
r with 
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CHICAGO 

111  W.Wothinglen  S»f— t 


NEW  YORK 
100  E.  42nd  StrMt 


built  thru  the  years,  of  selling  honestly 
and  servicing  sincerely.  Their  readiness 
to  offer  freely  the  benefits  of  their 
knowledge  and  experience — to  under¬ 
take  specific  Canner’s  problems,  or  to 
give  sound,  practical  advice,  is  much  ap¬ 
preciated  by  forward  looking  Canners. 

Yet,  their  services  represent  not  only 
their  own  experience  but  also  the  find¬ 
ings  of  a  skilled  organization  rich  in  tre¬ 
mendous  resources  for  service  to  the 
Industry.  To  help  build  a  greater  Con¬ 
tinental  on  the  sound  principles  of  its 
past  traditions  is  the  ambition  of  every 
Continental  representative. 


Oanned 


L.  A.  Beach  Sherlock  McKewen 

District  Sales  Blanager  Asst.  District  Sales  Manager 


lorn 


^ORN  is  one  of  the  most  popular  Amer- 
ican  vegetables.  Yet  few  of  us  realize 
that  it  was  some  ninety-odd  years  ago  that 
com  was  first  canned  in  a  small  Maine  vil¬ 
lage,  while  today  many  millions  o*f  cases 
are  consumed  yearly  in  the  United  States. 

A  tremendous  growth,  but  a  natural  one 
when  we  consider  that  the  fresh  com  sea¬ 
son  is  short  .  .  .  that  the  fresh  vegetable 
deteriorates  rapidly  and  cannot  be  stored 
and  shipped  without  rapid  loss  of  flavor 
and  sugar  content,  which  greatly  impairs 
its  deliciousness. 

During  this  growth,  there  have  been 
many  developments  and  many  improve¬ 
ments  in  both  com  itself  and  methods  of 
preserving.  Today,  with  a  somewhat  smaller 
consumption  of  canned  com  indicated  for 
1932,  it  behooves  every  Canner  of  com  to 
pack  for  highest  quality. 

Regardless  of  variety  and  style  of  com 
you  pack.  Continental  has,  thru  actual 
studies  in  the  field  and  laboratory,  a  vast 
fund  of  information  available  on  soil,  seed, 
fertilization,  picking,  processing,  etc.  Such 
accurate  and  reliable  information  helps 
many  Canners  to  better  meet  the  demands 
of  the  consumer  for  quality  today. 


(-ENAMEL 


D.  A.  Searle  A.  J.  Abplanalp 

Sales  RepresentatiTe  Sales  RepresentatWe 


Today,  probably  more  than  90% 
of  all  canned  corn  is  packed  in 
C-Enamel  Lined  Cans.  In  fact,  the 
development  of  the  C-Enamel  Can 
has  been  largely  a  contributing  fac¬ 
tor  in  the  great  growth  of  canned 
corn  due  to  its  elimination  of  dis¬ 
coloration  of  both  the  contents  and 
the  can. 

The  modern  housewife  knows 
the  value  of  Canned  Foods  packed 
in  Enamel  Lined  Cans.  She  likes 
their  uniformly  fine  appearance  de¬ 
noting  high  quality.  If  you  would 
win  her  preference  for  your  Canned 
Foods,  plan  to  give  those  packs 
which  require  Enamel,  such  as  suc¬ 
cotash,  shrimp,  corn,  chicken,  etc., 
the  sales  advantages  of  Continental 
C-Enamel  Lined  Cans. 


F.  G.  Soxmsn 
Sales  RepresentatiTe 


W.  H.  Fnnderbnrg 
Sales  RepresentatiTe 


E.  J.  Feigh  L.  J.  Wing 

Sales  RepresentatiTe  Sales  PepresentatlTe 


CHICAGO 
N  O.  9 


C.  A.  Thomas  P.  L.  Brachle 

Sales  RepresentatiTe  Sales  RepresentaUTO 


r'H/S  new  plant — the 
fifth  in  the  Chicago 
area — is  a  model  of  can  ¬ 
making  efficiency.  lAne 
after  line  of  smooth- 
running,  high-speed, 
can-making  machinery 
turns  out  cans  faster 
than  the  eye  can  count. 
And  constantly  safe¬ 
guarding  Continental 
Quality  is  an  organiza¬ 
tion  skilled  in  produc¬ 
ing  better  cans  even 
under  “peak  loads.” 
Yet  this  is  but  one  of 
the  39  modern  Conti¬ 
nental  plan  ts  located 
from  Coast  to  Coast. 


LOOKING 

AFTER 

YOUR 

INTERESTS 


Harry  Palos 
Sales  RepresentatiTe 

T’^HE  ever  increasing  Canner  loy¬ 
alty  to  Continental  throughout 
the  country  is  a  tribute  of  the 
highest  type  to  all  Continental 
representatives. 

These  men,  pictured  here,  are  serving 
Canners  located  within  our  Chicago 
Sales  District,  and  have  a  reputation, 
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EDITORIALS 

- ♦ - 

Frank  chapman,  congressman— Frank  D. 

Chapman,  President  and  “It”  of  the  Berlin-Chap- 
man  Co.,  well  known  machinery  house  of  this  in¬ 
dustry,  entered  the  political  arena  this  summer,  and 
we  are  now  able  to  announce  that  he  won  the  Demo¬ 
cratic  nomination  for  Congress  for  his  district  in  Wis¬ 
consin,  at  the  recent  primary  election  in  that  State, 
held  on  Sept.  20th.  He  won  over  three  other  contest¬ 
ants  by  a  large  ma.iority,  carrying  every  county  but 
two,  and  they  were  the  home  counties  of  the  opposing 
candidates.  Congratulations,  Frank,  and  if  the  dailies 
give  us  the  right  slant  on  the  political  situation  in 
your  State,  this  would  seem  to  be  equivalent  to  election. 
Rah  for  Congressman  Frank  D.  Chapman. 

He  is  a  good  business  man,  a  trained  engineer  of 
note,  but  in  particular  is  a  good  worker,  with  the  abil¬ 
ity  to  get  things  done  around  him ;  and  we  need  such 
men  in  Congress  under  the  present  difficult  conditions. 
We  have  had  too  much  oratory  and  too  little  good 
work.  Congressman  Frank  is  the  exact  opposite  of 
this.  We  need  you,  Frank,  and  we  hope  we  get  you. 

Doubtless  there  must  be  many  more  men  connected 
with  this  industry  in  the  heat  of  this  year’s  political 
affairs,  running  for  office,  and  it  would  be  interesting 
to  have  a  list  of  them.  Let’s  have  it  and  we  know  that 
our  readers  will  learn  about  them  with  interest.  Send 
them  in. 

RIGHT! — S.  M.  Golloday,  a  tomato  canner  at  Buffalo 
Station,  Va.,  writes  us  under  date  of  Sept.  27th,  after 
stating  that  for  the  third  successive  year  his  crop  and 
pack  have  been  cut  by  drought  to  50  per  cent,  says: 
“Our  cannery  is  not  offering  any  canned  to¬ 
matoes  for  sale  at  present.  It  seems  hard  to  se¬ 
cure  an  order  for  2’s  standard  at  60c,  while  we 
have  had  offers  at  571/2C,  which  is  about  what  it 
costs  us  to  pack  a  good  product. 

THE  canning  trade  has  indicated  that 
this  year  will  show  another  short  pack,  with  prac¬ 
tically  no  carry-over,  and  if  a  canner  cannot  get 


at  least  cost  out  of  a  product  under  such  circum¬ 
stances  he  should  disband  the  business.” 

You  are  right,  Mr.  Golloday,  and  if  more  tomato 
canners  took  this  same  position  you  would  soon  get 
the  70c  to  75c  which  these  tomatoes  are  easily  worth. 

It  begins  to  look  as  if  the  world  were  waking  up  to 
the  plight  of  the  food  producers,  and  beginning  to  real¬ 
ize  that  they  must  be  paid  a  living  wage.  Read  this 
editorial  from  “Facts  and  Figures,”  the  journal  of  the 
American  Wholesale  Grocers  Association,  in  its  Sep¬ 
tember  issue: 

THE  PRICE-CUTTING  ORGY 

Frequent  comment  upon  a  bad  situation  is  that 
it  must  grow  worse  before  it  will  become  better. 
The  price-cutting  orgy  indulged  in  by  the  grocery 
trade  for  many  years  has  gone  from  bad  to  worse 
until  it  seems  so  bad  that  it  has  reached  the  point 
of  beginning  to  become  better. 

A  striking  description  of  the  price-cutting  de¬ 
bauch  is  contained  in  the  editorial  by  Mr.  Carl 
Dipman  in  the  September  issue  of  “The  Progres¬ 
sive  Grocer.” 

Price  Cutting  Not  New 

After  calling  attention  to  the  fact  that  price- 
cutting  is  not  new  but  has  reached  unprecedented 
proportions  and  to  the  further  fact  that  whereas 
chain  stores  were  originally  responsible  for  the 
practice,  thousands  of  independents  are  partici¬ 
pating  in  it  to  their  detriment,  the  editorial  says : 

“As  a  result  we  have  to  a  considerable  extent 
traded  down  the  American  consumer  to  a  bargain- 
price  level. 

“Today  approximately  75  per  cent  of  the  food  is 
distributed  through  dealers  who  resort  more  or 
less  to  the  price  appeal.  Forty-five  per  cent  of 
the  lines  sold  in  food  stores  do  not  now  carry  an 
adequate  margin  to  cover  the  cost  of  distribution. 
Relatively  few  packers,  manufacturers,  whole¬ 
salers,  chain  stores  and  independents  are  making 
a  profit.  They  are  giving  their  profits  away 
through  crazy  price-cutting.” 
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During  the  past  year  there  has  been  on  foot  a 
distinct  movement  to  minimize  the  price-cutting 
evil  under  the  leadership  of  Mr.  Paul  S.  Dillis, 
president  of  the  Associated  Grocery  Manufactur¬ 
ers.  This  movement  is  having  the  support  of  all 
far-seeing  factors  in  the  grocery  trade. 

Referring  to  this  effort  Mr.  Dipman  says: 

“There  is  a  willingness  and  disposition  all  along 
the  line  to  discontinue  uneconomic  price-cutting. 
Chain  stores  are  one  after  the  other  ‘upping’  their 
prices.  Manufacturers  are  honestly  trying  to  im-  ^ 
prove  this  situation.” 

The  American  Wholesale  Grocers’  Association 
through  President  McLaurin,  for  many  years  has 
combatted  senseless  price-cutting.  This  Associa¬ 
tion  is  lending  its  earnest  cooperation  to  the 
movement  of  manufacturer,  wholesaler  and  re¬ 
tailer  to  better  a  condition  that  must  be  bettered 
if  the  food  trade  is  to  be  anything  more  than  a 
discouraging,  profitless  endeavor. 

Last  fall  the  Association  organized  a  number 
of  local  councils,  one  of  the  chief  purposes  of 
which  was  to  inject  sanity  into  the  crazy  price- 
cutting  situation.  Wherever  these  councils  have 
actively  functioned  they  have  brought  about  a 
vast  bettering  of  conditions,  not  through  price¬ 
fixing  which  is  both  impractical  and  illegal,  but 
from  an  attainment  by  the  groups  of  the  realiza¬ 
tion  that  each  member  thereof  must  secure  an 
adequate  profit  on  his  own  business  or  else  pass 
from  the  picture. 

It  is  timely,  with  the  better  aspect  that  has 
come  over  the  business  situation,  that  whole¬ 
sale  grocers  be  counseled  to  lend  both  their  in¬ 
dividual  and  their  united  activity  toward  fur¬ 
thering  the  anti-price-cutting  campaign,  and  that 
tho  councils,  and  other  similar  groups  wherever 
th^y  may  exist,  should  redouble  their  efforts  to 
mif  the  grocery  business  back  upon  a  paying 
basis. 

Self-Help  to  the  Rescue 

Without  at  all  minimizing  the  benefits  to  be 
obtained  from  sound  legislation,  it  must  never¬ 
theless  be  reasserted  again  that  relief  from  the 
price-cutting  evil  and  other  menaces  to  the  gro¬ 
cery  trade  must  come  largely  through  the  efforts 
of  the  trade  itself  and  not  through  outside  help. 

Wholesale  grocers  who  attend  meetings  of 
councils  or  other  wholesale  organizations,  can 
do  more  by  their  presence  and  activity  at  one 
meeting  than  they  can  by  many  letters  of  per¬ 
sonal  armeal  to  Congressmen  or  other  Govern¬ 
ment  officials. 

In  the  circumstances  no  better  advice  can  be 
followed  than  that  contained  in  the  concluding 
paragraph  of  Mr.  Dipman’s  editorial,  as  follows : 

“Let’s  run  our  business  intelligently,  with  a 
sane,  progressive  policy  and  not  blindly  follow 
the  lead  of  every  blunderhead  who  parades  his 
cut  prices  in  screaming  headlines  in  the  public 
prints.” 

WHAT  IS  THE  HARVEST? — Many  packs  have  been 
completed  and  all  the  others  are  drawing  to  a  close. 
Naturally  every  man.  producer  and  buyer,  wants  to 
know  what  the  result  is,  not  in  guess  work  or  in 
generalities,  •  but  actually  what  is  the  result  of  this 
c"'ason’s  operations?  You  want  that  and  so  does 


everybody  else.  Well,  will  you  contribute  your  figures 
promptly,  so  that  the  reckoning  may  be  made? 

The  Department  of  Commerce  will  assemble  the 
figures,  in  a  thoroughly  unbiased  and  in  an  entirely 
confidential  manner,  and  if  you  will  help  them  they 
will  give  you  the  results  very  quickly.  This  is  one 
season  when  no  canner  need  feel  any  reluctance 
towards  giving  the  figures:  they  will  be  short,  too 
short  we  fear  for  the  good  of  the  industry.  For  re¬ 
member,  in  most  items  there  is  no  carryover  what¬ 
ever,  wholesalers’  and  retailers’  floors  are  bare,  and 
the  supply  produced  this  year  is  not  sufficient  to 
keep  even  the  reduced  consumption  supplied.  It 
would  be  a  calamity  to  allow  the  market  to  ever  run 
dry  of  canned  foods,  to  allow  consumers  to  ask  for 
their  usual  supply  of  canned  foods  and  not  be  able 
to  get  it. 

The  following  letter  has  just  been  sent  out  by  the 
Department : 

DEPARTMENT  OF  COMMERCE 

Bureau  of  Foreign  and  Domestic  Commerce 
Washington 

September  27,  1932. 

Quarterly  Canned  Food  Stock  Survey 
Gentlemen : 

There  is  inclosed  the  card  for  reporting  your 
stocks  of  seven  canned  food  items  as  of  October 
1,  1932. 

In  order  to  increase  the  value  of  these  surveys 
to  the  canners  and  distributors,  and  because  of 
the  necessity  for  making  “same  firm”  compari¬ 
sons  with  previous  quarterly  dates,  it  is  impor¬ 
tant  for  us  to  receive  a  stock  report  from  EACH 
concern  EVERY  QUARTER. 

Under  the  provisions  of  the  Economy  Act,  ap¬ 
proved  June  30,  1932,  a  charge  of  $1  per  annum, 
or  25  cents  each,  will  be  made  for  these  quarterly 
canned  food  stock  reports.  Revenue  derived  from 
these  and  similar  sources  will  be  deposited  in  the 
United  States  Treasury  as  a  saving  in  govern¬ 
ment  expenditures. 

FIRMS  CONTRIBUTING  FIGURES  WILL 
RECEIVE  A  COPY  FREE  OF  CHARGE. 

May  we  have  your  figures  as  soon  as  the  com¬ 
pletion  of  your  stock  records  will  permit? 

Very  truly  yours, 

R.  S.  HOLLINGSHEAD, 
Assistant  Chief,  Foodstuffs  Division. 
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PHILLIPS  SALES  COMPAIVY,  Inc. 

Orokers  and  Commission 

Ganne?  G’oo^s  an^  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  U.  S.  A. 


The  National  Color  Printing  Company,  Inc. 


Zastrow  Round  Disc  Exhauster 


Better  be'cause  it  embodies  features  suitable  to 
every  CANNER. 

Simple,  Rigid,  Durable,  Get-At-Able,  gives  unin¬ 
terrupted  service. 

Cans  are  transferred  on  smooth  machined  discs 
by  friction  (No  gear  teeth  disc  to  tip  and  jam 
cans). 

Saves  steam.  Saves  space. 

ZASTROW  MACHINE  COMPANY,  Inc. 


Manafaetarart 


Foot  Thames  Street, 


BALTIMORE,  MD. 


THE  1932  DIRECTORY  OF  CAHNERS 

NOW  FREADV 

A  Hat  of  cannera  of  the  United  Statea,  compiled  by  the  National  Cannera  Aaaociation,  from  Statiatical 
Reporta  and  auch  other  reliable  data.  23rd  Edition. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Soldtoall  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St.,  N.  W.  Washington,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 


916-924  E  MONUMENT  STREET 


BALTIMORE.  MD. 


8 


October  3,  1932 


Crop  Reports 

Condition  of  Canners  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


TOMATOES 

Fayetteville,  Ark.,  September  22,  1932 — We  packed 
about  the  same  as  last  year;  acreage  same.  Some  of 
our  growers  almost  doubled  1931,  and  some,  in  other 
sections,  got  about  half  as  much  as  in  1931.  We  judge 
it  to  be  about  80  per  cent  normal.  We  are  through 
packing;  made  the  last  run  on  the  13th.  All  other 
canners  in  this  section  closed  last  week. 

Galena,  Mo.,  September  21,  1932 — Crop  in  this  sec¬ 
tion  is  cut  in  half  from  lack  of  moisture.  Yield  is  very 
small  compared  to  the  average. 

Bedford,  Va.,  September  24,  1932 — ^This  report  cov¬ 
ers  the  Piedmont  section  of  Virginia ;  Counties  Bedford, 
Nelson,  Franklin,  Botetourt,  Roanoke,  Floyd  and  Mont¬ 
gomery.  Acreage  80  per  cent  of  normal;  crop  25  per 
cent  of  normal.  Pack  over. 

This  report  covers  East  and  Central  Tennessee.  East 
Tennessee  pack  over.  Acreage  90  per  cent  of  normal ; 
crop  40  per  cent  of  normal.  Central  Tennessee  acreage 
80  per  cent  of  normal ;  crop  50  per  cent  of  normal.  The 
pack  in  East  and  Central  Tennessee  will  be  the  smallest 
that  has  been  there  for  several  years. 

Buffalo  Station,  Va.,  September  27,  1932 — Acreage 
same  as  last  year  with  yield  indications  also  the  same. 
This  is  the  third  year  we  have  had  a  drought  sufficient 
to  curtail  yield  of  tomatoes  to  around  50  per  cent.  Our 
cannery  is  not  offering  any  canned  tomatoes  for  sale 


What  Canned  Foods 


PRIVATE  BRAND  SALES  OF  CHAIN  GROCERIES  SHOW 
SHARP  GAIN  IN  VOLUME  SINCE  1925— The  dollar 
volume  of  private  brands  in  chain  stores  since  1925  has 
shown  a  sharp  increase  since  1925,  according  to  the  latest  re¬ 
port  of  the  Federal  Trade  Commission  in  its  investigation  into 
chain-store  operating  methods  made  to  the  Senate. 

The  report,  which  was  submitted  in  full  to  the  clerk  of  the 
Senate,  which  sponsored  the  investigation  in  a  resolution  passed 
in  the  1928  session,  showed  a  larger  gross  profit  and  lower  sell¬ 
ing  price  for  private  brand  items.  It  sets  forth  that  276  chain 
stores  reporting  private  brand  sales  sold  $770,000,000  worth  of 
merchandise  under  their  own  private  labels  in  1930. 

“Two  hundred  and  fifty-five  chains,”  the  report  continued, 
“reported  private  brand  sales  aggni'egating  $514,000,000  in  1929 
and  274  chains  reported  a  total  of  $519,000,000  for  such  sales 
in  1930. 

“In  each  year  private  brand  sales  represented  approximately 
28  per  cent  of  the  total  sales  of  private  brand-owning  chains. 
If  estimated  private  brand  sales  of  the  Great  Atlantic  &  Pacific 
Tea  Company  and  the  Kroger  Grocery  &  Baking  Company  are 
included,  the  total  for  1929  becomes  $762,000,000  and  for  1930 


at  present.  It  seems  hard  to  secure  an  order  for  No.  2s 
Standard  at  60c,  while  we  have  had  offers  at  57i/^c, 
which  is  about  what  it  costs  us  to  pack  a  good  product. 
THE  CANNING  TRADE  has  indicated  that  this  year 
will  show  another  short  pack,  with  practically  no  carry¬ 
over,  and  if  a  canner  cannot  get  at  least  cost  out  of  a 
product  under  such  circumstances,  he  should  disband 
the  business. 

Long  Island,  Va.,  September  27,  1932 — ^We  had  200 
acres  contracted  and  should  have  packed  20,000  cases 
No.  2s  but  up  to  this  time  have  packed  only  5,000  cases 
and  may  get  1,500  cases  more,  if  frost  holds  off  for 
several  weeks.  Would  say  the  crop  in  this  section  is 
about  one-third  of  normal. 

Luray,  Va.,  September  26,  1932 — As  near  as  we  can 
learn  the  pack  will  soon  be  over  with  about  50  per  cent 
of  a  pack. 

Montross,  Va.,  September  24,  1932 — Acreage  50  per 
cent;  yield  80  per  cent.  It  has  been  very  dry  here. 
Pack  about  over. 

Salem,  Va.,  September  24,  1932 — Canning  crop  about 
10  per  cent  of  normal  on  account  of  drought  in  most 
of  Roanoke  County. 

BEANS 

Luray,  Va.,  September  26,  1932 — Green:  Crop  is  al¬ 
most  a  failure  on  account  of  the  drought. 

Distributors  are  Doing 

1925— Current 
Improve  Busi- 


it  is  $770,000,000,  and  the  proportion  of  total  sales  made  in 
private  brands  becomes  24.3  per  cent  for  each  year. 

“In  addition  to  the  increase  in  the  dollar  volume  of  private 
brand  sales,  there  also  has  been  some  increase  in  the  proportion 
of  the  sales  of  such  merchandise  to  total  sales  in  recent  years, 
according  to  the  chains  reporting  to  the  commission,  it  was 
pointed  out  in  the  survey.  Although  the  markup,  .or  gross 
profit  on  chain  store  private  brands  was  equal  to  or  higher 
than  that  on  competing  standard  brands,  according  to  a  ma¬ 
jority  of  the  reporting  chains,  the  retail  prices  of  private 
brands  generally  were  the  same  as  or  lower  than  those  of 
competing  standard  brands. 

“The  trend  of  private  brand  business;”  the  commission  con¬ 
tinued,  “appears  to  be  definitely  upward  in  grocery  and  meat 
chain  systems  (excluding  the  Atlantic  &  Pacific  and  Kroger 
Grocery),  drugs,  and  men’s  and  women’s  shoes.  It  also  was 
clearly  upward  from  1928  to  1930  in  straight  grocery  and  de¬ 
partment  store  chains. 

“A  table  of  the  reported  percentage  of  specified  commodities 
sold  under  private  brands  for  1928  showed,  among  other  things, 

( Continued  on  page  24) 


Private  Brand  Sales  of  Chain  Groceries  Show  Sharp  Gain  in  Volume  Since 
Depression  is  First  in  Which  Federal  Funds  Were  Asked  To  Attempt  to 
ness  Conditions  Elconomist  Say’s. 
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THE  BOOK  YOU  NEED — 


CANNERS— Because  it  is  an  authorative  treatise  on  the  canning  of  every  known 
food  product,  from  the  growing,  through  the  building  of  the  factory,  the 
formulae,  the  times  of  process,  to  the  final  accounting  of  the  profits. 

With  Food  Law  Regulations  governing  each  item. 

PRESERVERS,  PICKLERS,  CONDIMENT  MAKERS— Because  it  gives  the  latest 
and  most  reliable  formulae  for  all  preserves,  jams,  jellies,  pickles,  sauces, 
condiments,  mince-meats,  fruit  juices  etc. 

DISTRIBUTORS— You  will  find  the  information,  covering  the  above  subjects,  so 
interesting  and  valuable  that  you  would  not  part  with  the  book  at  any 
price.  An  education  in  food  production,  and  a  help  in  case  of  food  law 
questions. 

RETAILERS — Because  you  ought  to  understand  the  foods  you  hand  over  the  counter, 
their  process  of  production  and  the  laws  governing  them. 

DOMESTIC  SCIENCE  TEACHERS— Because  it  is  a  text  book  of  higher  educa¬ 
tion  in  food  production  of  all  kinds,  in  tin  or  glass.  A  history  of  food 
development,  written  as  interestingly  as  a  novel  disclosing  the  truth 
about  canned  foods,  their  origin,  development  and  production,  such  as  is 
not  obtainable  elsewhere,  and  by  an  authority. 

The  Standard  of  The  World 

A  Complete  Course  in  Canning 


Bound  in  L.eAtherett«, 
Stamped  in  Gold 
Size  6*  X  9' 

386  pasee. 


Price 

$10.00 
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For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 
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Canning  Trade 

BALTIMORE.  MD. 
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The  Case  of  Soaked  Peas 

A  Consideration  of  Vital  Importance  to  the  Green  Pea  Canning  Industry 
Views  as  Published  from  Different  Sources  of  the  Country. 


VERY  properly  the  canners  of  green  peas  are  tak¬ 
ing  up  cudgels  against  the  canning  of  soaked  dry 
peas,  and  especially  against  the  practice  of  label¬ 
ing  these  soaked  peas  in  an  illegal  manner,  a  manner 
which  no  consumer  could  possibly  understand  as 
branding  them  as  dried  or  soup  peas  canned.  It  is 
a  sad  commentary  upon  our  Pure  Food  authorities 
that  a  practice  of  this  kind  can  attain  the  size  it  has 
in  the  past  few  years  without  their  having  detected  it 
and  punishing  the  perpetrators.  The  essence  of  the 
Pure  Food  Law  is  to  prevent  unfair  competition.  To 
take  soup  peas  or  dried  peas,  soak  them,  then  can  them 
and  sell  them,  so  that  the  consumer-buyer  does  not 
know  that  they  are  anything  but  the  usual  fresh  peas, 
is  a  fraud  of  the  first  water.  Our  Pure  Food  authori¬ 
ties  may  very  properly  ask  themselves  why  they  have 
been  overlooking  this  flagrant  violation. 

And  almost  of  more  important  consideration  is  that 
green  pea  canners  are  often  guilty  of  this  fraud.  The 
pea  market  is  working  into  quite  good  condition  and 
promises  to  right  itself,  so  that  canned  peas  may  yield 
the  canners  a  degree  of  profit,  if  only  small.  Why  any 
pea  canner  will  try  to  “knife”  this  reviving  market  by 
packing  soaked  peas  and  selling  them  as  fresh,  is  al¬ 
most  beyond  comprehension. 

This  question  has  been  seriously  agitated,  and  as  we 
before  mentioned,  by  a  canner  in  Baltimore,  and  we  are 
giving  below  a  series  of  correspondence  from  this  Bal¬ 
timore  canner,  to  one  of  the  best  known  Wisconsin 
canners,  and  after  that  the  reply  of  Secretary  Burr  of 
the  Wisconsin  Canners  Association. 

To  our  mind,  they  have  made  out  a  very  good  case, 
and  it  is  now  strictly  up  to  the  Pure  Food  authorities 
to  take  immediate  and  drastic  action.  Soaked  peas  are 
good  food,  and  they,  therefore,  may  be  canned,  although 
it  would  seem  that  no  sensible  green  pea  canner  would 
ever  produce  them,  but  it  must  be  insisted  that  they  be 
labeled  plainly  as  such,  not  only  as  dried  peas  soaked, 
but  they  should,  in  all  justice,  bear  the  McNary-Mapes 
crape  legend. 

Here  is  what  our  correspondents  say: 

“Dear  Sir: 

“Judging  from  the  letters  which  have  been  coming  to  my 
desk  recently  from  various  sources  throughout  the  country, 
offering  dried  peas  for  the  purpose  of  soaking  and  packing 
in  cans,  there  is  an  indication  that  we  are  about  face  to  face 
with  another  active  season  this  fall  and  winter  in  the  can¬ 
ning  of  this  miserable  product  of  soaked  peas,  and  I  am 
bringing  this  matter  to  your  attention,  feeling  that  your 
Wisconsin  state  association,  as  probably  the  strongest 
aggregation  of  pea  canners  in  the  country,  might  take  some 
action  as  a  body,  and  endeavor  to  either  stop  it  altogether 
or  at  least  force  those  who  are  indulging  in  this  type  of 
packing  to  properly  print  their  labels  in  conformity  with 
the  present  pure  food  laws. 

Soaked  Peas  to  my  mind,  are  in  a  class  all  by  themselves, 
compared  to  other  items  packed  from  the  dry  product  such 
as  pork  and  beans,  lima  beans,  and  kidney  beans,  etc.,  both 
from  the  standpoint  of  flavor  and  of  appearance,  and  for 
this  reason  cannot  possibly  be  expected  to  make  any  friends 
among  the  consuming  public  for  the  general  article  of  can¬ 


ned  peas,  even  though  they  may  be  the  fanciest  grade  of 
No.  1  or  No.  2  sieve  Alaskas  or  Sweets.  My  firm  belief  is, 
after  some  investigation,  that  a  large  majority  of  the  con¬ 
suming  public  who  buy  a  can  of  soaked  peas  are  attracted 
to  it  first  by  the  price.  Nine  times  out  of  ten  they  do  not 
actually  know,  from  the  reading  on  the  label,  that  the  prod¬ 
uct  is  prepared  from  the  soaking  of  dried  peas,  and  after 
preparing  and  eating,  they  not  only  never  buy  a  second  can 
of  that  brand,  but  are  very  seriously  prejudiced  against  all 
brands  of  peas,  of  all  grades.  So  that  any  product  that  is 
packed  that  produces  this  effect  in  the  mind  of  our  Ameri¬ 
can  housewife  ought  to  be  stopped,  if  it  can  possibly  be 
accomplished,  as  it  must  of  necessity  be  a  serious  menace 
to  the  pea  canning  industry  in  which  the  canners  of  the 
country  have  millions  of  dollars  invested. 

If  nothing  can  be  done  to  stop  the  canning  of  soaked  peas, 
then  something  certainly  can  be  done  to  protect  the  con¬ 
sumer  by  the  proper  labeling.  Last  year  we  understand 
one  of  the  larger  central  western  canners  is  reported  to 
have  packed  this  article  at  the  rate  as  high  as  10,000  cases 
in  one  week  and  sold  them  and  distributed  them  under  a 
label  which  absolutely  did  not  bear  the  word  ‘soaked’  at 
all. 

In  a  recent  issue  of  one  of  our  canning  trade  papers,  in  a 
general  market  letter  from  Chicago,  some  mention  was  made 
of  the  fact  that  concerted  action  would  be  taken  this  fall 
to  force  canners  of  soaked  peas  to  properly  label  their  prod¬ 
uct  in  conformity  with  the  law.  Maybe  you  know  some¬ 
thing  about  this.  Possibly  something  has  already  been  done, 
and  if  it  has,  I  should  be  very  happy  to  know  of  it. 

Another  great  detriment  to  the  general  pea  canning  in¬ 
dustry  caused  by  the  packing  of  soaked  peas,  is  the  effect 
that  it  has  on  the  spot  market  for  the  product  produced 
from  fresh  peas,  and  in  my  judgment  this  was  the  one  great 
contributing  factor  that  prevented  the  market,  this  past 
winter  and  spring,  from  going  any  higher,  particularly  on 
No.  4  sieve  standard  Alaskas  and  No.  5  sieve  standard 
Sweets.  These  soaked  peas  were  spread  all  over  the  coun¬ 
try  in  unlimited  quantities  from  a  practically  unlimited 
source  of  supply,  at  60-62 ^/^c  per  dozen,  and  we  were  try¬ 
ing  hard  to  get  85-90c  for  No.  4  sieve  standard  Alaskas  or 
No.  5  sieve  standard  Sweets. 

I  firmly  believe  if  it  had  not  been  for  the  low  quotations 
on  soaked  peas,  we  would  all  have  realized  10  to  15c  per 
dozen  more  than  we  did,  for  the  decent  product. 

I  did  not  intend  to  make  this  letter  so  long,  but  the  sub¬ 
ject  is  rather  close  to  my  heart,  and  I  do  hate  to  see  such  a 
fine  branch  of  the  canning  industry  as  pea  canning,  seri¬ 
ously  jeopardized  by  what  I  might  term  this  damnable 
practice. 

Trusting  that  this  has  not  tired  you,  and  hoping  you  will 
be  sufficiently  interested  to  do  something  with  it,  through 
the  Wisconsin  association,  I  beg  to  remain,  (Baltimore 
Canner).” 

In  replying  to  this  letter,  the  recipient  says : 

“Dear  Sir: 

“I  am  in  receipt  of  your  letter  of  the  16th  on  the  subject 
of  soaked  Peas,  and  I  agree  with  all  you  say. 

So  far  as  my  knowledge  goes,  there  is  no  packer  in  Wis¬ 
consin  packing  soaked  peas  as  the  only  one  who  ever  did  to 
my  knowledge,  went  out  of  business  a  matter  of  four  or  five 
years  ago. 

If  we  understand  it  correctly,  the  principal  offender  in 
the  Middle  West,  is  one  concern  in  Illinois  not  far  from 
Chicago  and  which,  at  least  formerly,  was  controlled  by  a 
Chicago  brokerage  firm  and  a  large  packer  in  Indiana,  who 
we  believe  is  not  a  member  of  the  N.  C.  A. 

No  doubt  there  are  others  who  do  it  on  and  off,  but  the 
two  mentioned  are  the  only  two  that  we  happen  to  know  of 
personally. 

There  has  been  much  pressure  brought  to  bear  on  us  from 
brokers  in  different  parts  of  the  Southwest  asking  us  to 
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pack  soaked  peas,  and  we  have  replied  to  them  in  no  uncer¬ 
tain  terms. 

The  writer  recalls  a  conference  of  some  years  ago  of  some 
committee  of  which  he  was  a  member,  at  which  time  it  was 
decided  to  take  the  picture  of  green  peas  off  a  label  for 
soaked  peas  and  the  writer  advocated  that  in  addition  to 
the  vignette  of  the  usual  attractive  pea  pods  that  they  be 
required  to  put  a  bag  of  seed  peas  on  the  label,  but  he  lost 
out  on  this  proposal,  although  the  ruling  did  go  through 
that  the  vignette  indicating  green  peas  must  be  omitted. 

At  the  hearing  in  Washin^on  last  spring  on  the  amend¬ 
ment  to  the  McNary-Mapes  Bill,  Harvey  Burr,  Secretary  of 
the  Wisconsin  Canners  Association,  went  down  to  protest 
against  the  pussy-footing  that  was  being  done  with  refer¬ 
ence  to  soaked  peas,  and  he  was  the  only  individual  that 
protested  at  all,  despite  the  fact  that  the  Secretaries  of  a 
number  of  other  State  Associations  were  there  as  well  as 
the  N.  C.  A.  people,  and  if  we  understand  it  correctly,  an 
effort  was  made  on  the  part  of  the  Bureau  of  Chemistry 
people,  or  whoever  it  was  who  conducted  the  meeting,  to 
railroad  through  the  thought  that  the  Department  could 
exercise  its  pleasure  with  reference  to  this,  but  Burr  re¬ 
opened  the  matter  and  insisted  that  the  packing  of  Peas 
from  dried  Peas  should  put  the  product  into  a  sub-standard 
and  reauire  the  branding  of  such  as  sub-standard,  and  when 
the  ruling  came  out,  it  was  that  way,  so  be  it  said  to  the 
credit  of  Mr.  Burr,  representing  Wisconsin  Association,  that 
we  were  the  only  State  Association  that  stuck  for  what 
was  right. 

As  to  whether  the  enforcement  is  being  made,  we  have 
no  knowledge,  but  it  should  be  easy  enough  to  check  up  on 
this,  and  we  will  take  the  matter  up  with  a  few  of  our 
brokers  in  the  principal  markets  and  have  them  find  out 
what  they  can  on  the  subject. 

While  I  have  no  knowledge  that  the  following  is  true,  I 
have  been  told  that  the  large  Indiana  packer  referred  to 
had  made  a  large  contribution  to  the  campaign  fund  of  one 
of  the  Indiana  Senators,  and  the  contribution  was  one  of 
very  large  proportion,  and  that  it  was  made  with  the 
thought  that  the  Senator  could  exert  a  certain  amount  of 
influence  with  the  Department  and  side-track  or  bury  not 
only  the  soaked  pea  proposition  but  the  field  corn  proposi¬ 
tion  as  well. 

I  have  no  doubt  that  if  the  dried  peas  of  suitable  varie¬ 
ties  could  be  found,  that  there  will  be  a  larger  quantity 
than  usual  of  this  product  packed,  and  I  notice  that  prac¬ 
tically  all  of  the  Wisconsin  field  brokers  in  their  circular 
letters  are  inserting  a  paragraph  asking  for  offerings  of 
low  germination  Alaskas,  or  Alaskas  that  are  otherwise 
undesirable,  such  as  full  of  rogue,  type,  etc. 

We  also  learned  from  our  seed  growing  connections  in  the 
West  that  the  market  for  commercial  Alaskas  has  been 
very  high,  in  fact  they  got  up  to  $2.75  per  cwt.  right  at  the 
mill  at  the  time  of  threshing,  and  they  were  predicting 
$3.00  Peas  within  another  week  or  so.  but  they  stated  that 
more  than  80  per  cent  of  the  crop  had  already  been  bought, 
and  this  was  a  month  or  so  ago  that  the  information  came 
to  us. 

We  note  in  the  third  paragraph  of  the  second  page  of 
your  letter  that  these  soaks  are  being  offered  in  unlimited 
(luantities  at  the  present  time  at  60c  to  62t^c  per  dozen 
and  that  you  were  trying  hard  to  get  86c  to  90c  for  No.  4 
sieve  Standard  Alaskas  or  No.  5  sieve  Standard  Sweets. 

I  am  not  sure  whether  this  refers  to  the  present  time  or 
to  the  situation  a  year  or  so  ago.  but  if  it  is  the  present 
time,  would  state  that  we  can  find  nothing  whatever  in 
Standard  4  Alaskas  in  this  State  at  less  than  95c  at  the 
present  time,  and  know  of  no  Standard  Sweet  Peas  what¬ 
ever  that  can  be  bought,  although  we  heard  the  Tea  Com¬ 
pany  had  bought  some  for  $1.00  recently. 

We  have  sold  some  Standard  3  Indiana  Peas  at  $1.00 
ourselves  and  we  have  recently  sold  some  No.  2  Alaskas  that 
would  just  barely  grade  Fancy,  having  a  State  grading  of 
90-92,  at  $1.50  per  dozen,  but  we  are  holding  our  better  No. 
2s,  those  that  are  strictly  Fancy  and  would  grade  from  94 
to  98,  at  prices  running  all  the  way  from  $1.60  to  $1.75  for 
the  very  top. 

We  believe  the  matter  of  the  evasion  of  the  law  of  label¬ 
ing  is  one  that  should  have  the  immediate  and  pointed  atten¬ 
tion  of  the  N.  C.  A.  and  I  am  sure  that  the  Wisconsin.  Asso¬ 
ciation  will  back  up  any  demands  you  care  to  make  of  the 
Association  on  this  gi’ound. 


I  am  taking  the  liberty  of  forwarding  your  letter  and  a 
copy  of  my  reply  to  Mr.  Burr  with  the  request  that  he 
write  you,  adding  such  information  as  he  may  have. 

With  kindest  personal  regards,  (Wisconsin  Canner).” 

“Dear  Sir: 

“I  am  in  receipt  of  your  letter  addressed  to  Mr. - of 

Wisconsin,  and  also  a  copy  of  his  reply  to  you. 

You  can  rest  assured  that  so  far  as  the  Wisconsin  Can¬ 
ners  Association  is  concerned  we  propose  to  do  everything 
within  our  power  to  not  only  require  the  proper  labeling  on 
these  soaked  peas  but  also  to  discourage  their  production  so 
far  as  possible.  To  me,  this  product  is  one  of  the  most 
damaging  and  destructive  things  to  the  pea  canning  indus¬ 
try  that  anyone  could  possibly  conceive  of.  The  strange 
and  unbelievable  thing  to  me  is  the  fact  that  there  are 
canners  and  distributors  as  well  as  canners  organizations 
throughout  this  country  that  have  not  seen  fit  to  oppose  this 
regulation  regarding  the  labeling  of  this  kind  of  mer¬ 
chandise. 

Mr. - in  his  letter  to  you  has  indicated  some  of  the 

controversies  that  have  developed  and  the  evident  lack  of 
support  which  I  received  at  the  hearing  in  Washington 
when  this  matter  came  up. 

Finally,  however,  the  regulation  was  promulgated  as 
applied  to  soaked  peas  and  just  became  effective  the  latter 
part  of  the  month  of  August.  I  presume  it  is  too  early  to 
find  very  many  soaked  peas  properly  labeled  at  this  time, 
but  just  as  fast  as  I  find  samples  of  this  kind  of  merchan¬ 
dise,  I  propose  to  send  them  into  Washington  with  a  specific 
complaint. 

Another  strange  and  damaging  factor  so  far  as  the  dis¬ 
tribution  of  these  soaked  peas  is  concerned  is  the  fact  that 
certain  buyers,  particularly  in  Chicago,  and  also  this  mid- 
western  section,  are  encouraging  canners  to  put  up  soaked 
peas  even  with  the  McNary-Mapes  regulation  on  them.  They 
are  saying  that  this  regulation  label  is  not  damaging,  in 
fact,  one  buyer  told  me  that  it  really  acted  as  an  advertise¬ 
ment  and  stamp  of  approval  for  this  kind  of  merchandise. 

It  seems  darn  funny  to  me  that  the  Federal  authorities 
should  permit  their  stamp  of  approval  to  go  on  sub-stan¬ 
dard  peas  and  not  permit  us  to  put  a  statement  of  true 
grade  of  the  better  qualities  on  all  other  labels.  I  believe 
that  this  is  one  of  the  big  steps  forward  and  that  it  would 
take  very  little  encouragement  to  induce  the  authorities  to 
require  a  statement  of  true  grade  on  all  labels. 

We  here  in  Wisconsin  certainly  appreciate  your  interest 
and  you  can  rest  assured  that  we  are  going  through  with 
this  basic  principle  upon  which  we  feel  that  the  future  of 
the  pea  canning  industry  rests  to  a  very  great  extent. 

Very  truly  yours, 

H.  R.  BURR,  Executive  Secretary.” 
- « - 

CONTINENTAL  CAN  SHOWS  CONFIDENCE 

ONTINENTAL  CAN  COMPANY,  Inc.,  reports  the 
approval  of  a  special  expenditure  of  $230,000  over 
the  next  few  months  on  improvements  at  its 
Clearing,  Illinois,  plant,  most  of  which  will  be  for  new 
equipment. 

This  work,  originally  contemplated  for  some  time  in 
the  future,  was  approved  for  immediate  completion  in 
order  to  provide  additional  employment  during  the 
Coming  months.  In  addition,  the  largest  part  of  the 
company’s  regular  1932  appropriation,  made  at  the 
beginning  of  the  year  for  new  construction  and  im¬ 
provements,  will  be  expended  this  winter.  This  will 
include  the  completion  of  the  new  three-story  modern 
can  making  plant  at  Harvey,  Louisiana,  and  various 
other  improvements  throughout  the  company. 

The  company  has  plants  in  New  York  City,  Hurlock 
and  Baltimore,  Md. ;  Syracuse ;  Wheeling ;  Canonsburg, 
Pa. ;  Chicago  and  Clearing,  Ill. ;  Los  Angeles ;  San  Jose ; 
Oakland;  Seattle;  New  Orleans  and  Harvey,  La.;  Cin¬ 
cinnati;  E.  St.  Louis  and  Kansas  City,  Mo.;  Roanoke 
and  Bedford,  Va. ;  Denver;  Jersey  City,  Camden  and 
Passaic,  N.  J. ;  Nashville;  Jacksonville;  Havana,  Cuba. 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


HE  goods  you  have  sold  so  far  this  fall  will  soon 
be  going  into  consumption. 

Presumably  you  have  been  benefiting  by  the 
reduced  acreage  in  all  major  crops  and  the  accompany¬ 
ing  better  prices  prevailing.  If  you  have  not,  the  fault 
is  largely  your  own. 

After  two  or  three  hard  years  it  is  only  natural  you 
feel  you  must  conserve  all  profits ;  goodness  knows,  the 
majority  have  no  other  alternative. 

Still,  further  profits  depend  on  consumer  demand. 
Sales  prompted  by  the  knowledge  by  buyers  that  the 
lady  of  the  house  wants  your  goods  are  more  easily 
made  than  if  you  have  to  sell  at  the  market  and  as  your 
buyers  dictate. 

It  will  not  cost  you  a  great  deal  to  help  a  lot  in 
building  distributor  co-operation  and  creating  substan¬ 
tial  consumer  acceptance  of  your  goods  under  yours  or 
buyers’  labels. 

As  has  been  mentioned  in  this  magazine  many  times 
in  the  past  few  weeks,  scarcely  a  wholesale  grocer  to¬ 
day  is  doing  business  as  he  did  ten  years  ago.  Those 
who  have  not  joined  some  of  the  large  National  Chains 
of  independent  grocers  have  attached  themselves  to 
some  group  or  another,  all  looking  toward  closer  co¬ 
operation  with  retailer  members. 

Usually  such  groups  of  retail  grocery  stores  are 
provided  with  more  or  less  of  substantial  advertising 
support  by  the  wholesalers  heading  them. 

Take  out  your  customers  list,  scan  it  carefully.  Note 
the  names  of  those  distributors  and  customers  whom 
you  know  are  advertising  for  group  members.  If  neces¬ 
sary,  write  the  whole  list  inquiring  if  they  are  spon¬ 
soring  any  group  or  groups  of  retail  grocers. 

After  this  information  is  in  your  hands,  you  will 
learn  that  say  twenty  of  your  most  valued  customers 
are  in  the  class  of  wholesalers  described. 

Now  you  can  analyze  your  problem. 

No  doubt  you  have  cuts  available  representing  your 
line.  If  you  have  none,  get  some.  If  you  have  sup¬ 
plied  yourself  with  cuts  before  this,  be  sure  your  stock 
is  representative  and  complete  in  most  needed  or  popu¬ 
lar  sizes. 

The  average  line  rate,  per  inch,  which  your  distribu¬ 
tors  pay  for  local  newspaper  advertising  will  probably 
be  about  $2.00  per  inch,  of  14  lines,  single  column.  The 
cost  could  hardly  be  double  this,  in  some  instances  it 
will  be  less. 

Certainly,  from  time  to  time,  your  distributors  ad¬ 
vertise  your  line  for  their  members  and  pay  themselves 
for  the  ad.  A  double  column  space,  one  inch  or  four¬ 
teen  lines  high,  will  under  average  circumstances,  give 
ample  space  for  the  display  of  two  cuts,  one  at  each 
end  of  the  ad,'  a  display  of  the  price  at  which  your 
goods  are  to  be  sold  per  one  can  or  in  multiple  units. 


And  some  mention  of  its  grade  or  excellence.  This 
being  the  case,  an  expenditure  of  $30.00  with  each 
distributor  will  give  your  line  prominence  in  quite  a 
great  deal  of  his  advertising  for  members. 

Suppose  you  write  each  distributor  something  like 
this: 

“Dear  Sir: 

No  doubt  you  are  advertising  our  line  from  time  to 
time.  We  appreciate  this  substantial  support  you  are 
giving  us  and  want  to  do  our  share  toward  this  assist¬ 
ance  you  are  giving  us  in  our  attempt  to  increase  sales 
and  distribution. 

In  order  to  make  your  advertising  most  effective, 
you  should  have  cuts  of  our  line  which  we  will  be  glad 
to  supply.  We  have  them  available  in  the  following 
sizes  (Enter  there  the  sizes  you  are  prepared  to  fur¬ 
nish)  and  will  be  prompt  in  honoring  your  requisition. 

In  addition  we  want  to  share  the  cost  of  this  ad¬ 
vertising  you  are  doing  for  us. 

We  figure  the  average  cost  of  your  space  devoted  to 
our  line  in  a  single  issue  will  run  at  least  $4  and  more, 
of  course,  depending  on  the  space  used. 

Suppose  we  assume  up  to  $30  of  your  expense  in  ad¬ 
vertising  our^line  this  season. 

If  this  is  satisfactory  to  you,  you  may  use  this  letter 
as  your  authority  for  billing  us  as  ads  appear,  sending 
tear  sheet  from  the  paper  used,  with  each  bill. 

Yours  very  truly,” 

By  doing  this  you  have  all  your  distributors  feeling 
as  if  you  honestly  want  to  help  them  build  business  on 
your  line,  you  at  once  put  yourself  in  a  position  where 
when  a  competitor  approaches  your  customer  with  his 
proposition  he  is  told  at  once,  “Oh,  we  are  well  satis¬ 
fied  with  our  present  connection,  they  work  with  us 
in  our  advertising  and  really  we  see  no  good  reason 
for  changing  sources  of  supply.” 

The  distributor  good  will  you  engender  is  consider¬ 
able,  the  consumer  attention  called  to  your  product  is 
worth  while. 

Your  suggestion  along  these  lines  may  prompt  your 
distributor  to  issue  orders  that  all  his  advertising  be 
sent  you,  whether  you  are  billed  in  the  matter  or  not. 
Even  if  it  is  not,  you  are  better  able  to  check  as  to  the 
frequency  with  which  he  is  advertising  your  line  than 
will  be  the  case  if  you  are  not  contributing  toward  its 
cost.  What  is  more  important,  you  are  posted  as  to 
prices  asked  at  retail  for  your  goods  and  by  sugges¬ 
tions  you  may  be  able  to  get  the  price  down  to  the 
consumer  so  that  consumption  and  your  sales  are  in¬ 
creased. 

Advertisements  sent  you  by  one  distributor  may 
contain  valuable  hints  as  to  how  your  ads  may  be  set 
up  most  effectively. 
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When  these  have  been  passed  on  to  all  distributors, 
your  ads  become  more  effective.  Sales  and  profits  in¬ 
crease. 

With  an  advertising  hook  up  as  outlined,  suppose 
you  provide  yourself  later  in  the  season  with  a  recipe 
book  or  recipe  leaflets. 

Because  you  are  participating  in  the  cost  of  adver¬ 
tising  on  your  line  by  distributors  you  have  a  voice  in 
what  shall  appear  in  it,  it  will  be  natural  for  you  to 
send  your  distributors  a  supply  of  the  consumer  adver¬ 
tising  you  have  for  distribution  and  suggest  to  them 
that  the  next  ad  on  your  line  mention  this  recipe  book 
or  leaflet. 

Other  ways  of  utilizing  the  distributors  ads  most 
effectively  will  occur  to  you  as  the  fall  gets  along  into 
winter.  Take  up  advertising  of  this  nature  once  and 


you  will  be  apt  to  continue  it  and  enlarge  on  it  as  occa¬ 
sion  may  offer. 

Some  of  the  largest  principals  in  the  country  have 
been  advertising  in  this  manner  for  years.  You  will 
do  well  to  follow  their  example. 

As  soon  as  you  do,  what  a  grand  and  glorious  feeling 
when  you  can  say  when  asked  for  the  usual  price  con¬ 
cession,  “Well,  rd  like  to  allow  it  but  you  see  we  are 
working  with  you  in  your  group  advertising  which 
seems  to  be  very  effective  and  I  am  sure  you  would  not 
want  it  discontinued  or  lessened.” 

Advertising  of  the  sort  proposed  is  constructive  mer¬ 
chandising,  we  need  more  of  this  type  of  selling  and 
less  of  arbitrary  price  cutting. 

Do  you  agree  with  me  ? 

Of  course  you  do ! 


The  American  Can  Co.  Suits 


SINCE  the  quashing  of  some  20  suits  against  the 
American  Can  Co.,  on  the  grounds  of  unfair 
prices,  as  briefly  announced  in  our  pages  last 
week,  we  have  had  requests  for  more  details  of  the 
case.  So  we  here  give  you  excerpts  of  the  official 
opinion  of  Judge  Chesnut  as  recorded  in  The  Daily 
Record  of  September  21st.  The  omissions  are  largely 
technical  legal  references,  or  repetitions  for  the  sake 
of  clarity. 

District  Court  of  The  United  States 


DISTRICT  OF  MARYLAND. 


In  Equity — No.  2027. 
Filed  September  17,  1932. 


A.  W.  FEESER,  iNC.,  Complainant, 
vs. 

AMERICAN  CAN  COMPANY,  Defendant. 


Miles,  Barton,  Morrow  &  Yost,  Solon  J.  Carter,  Bachelder  & 
Buchelder  and  Matson,  Ross,  McCord  &  Clifford  for  plaintiff. 

Venable,  Baetjer  &  Howard  for  defendant. 

Opinion  of  Court  on  Motion  to  DismisvS  Bill  of  Complaint. 

CHESNUT,District  Judge — 

The  bill  of  complaint  in  this  case  seeks  discovery, 
accounting  and  decree  for  alleged  overpayments  of 
money  under  contract  for  the  purchase  of  tin  cans, 
caused  by  alleged  fraud  and  deceit.  The  defendant 
has  filed  a  motion  to  dismiss  the  bill  on  a  number  of 
grounds  which  may  be  summarized  as  (a)  failure  of 
the  bill  to  allege  facts  justifying  the  relief  sought; 
(b)  fatal  indefiniteness  and  want  of  particularity  in 
the  allegations  made;  and  (c)  limitations.  The  motion 
to  dismiss,  under  the  new  Equity  Rules,  is  the  sub¬ 
stantial  equivalent  of  the  former  practice  of  a  demurrer 
to  the  bill. 

The  particular  case  is  one  of  a  sequence  of  eighteen 
(18)  cases  filed  in  this  Court  which  are  substantially 
identical  with  the  exception  that  the  plaintiffs  are  dif¬ 
ferent  and  the  contracts  of  purchase  of  tin  cans  from 


the  defendant  are  of  different  dates.  Like  motions  to 
dismiss  have  been  filed  in  all  the  other  cases.  The  case 
was  fully  argued  orally  and  counsel  for  the  respective 
parties  have  filed  five  separate  elaborate  briefs.  After 
a  study  of  the  case,  I  have  reached  the  conclusion  that 
the  bill  must  be  dismissed  and  will,  as  briefly  as  possi¬ 
ble,  state  the  reasons  for  this  conclusion. 

The  most  important  question  raised  is  whether  the 
facts  alleged  justify  the  recovery  of  the  particular  loss 
or  damage  sought  in  the  prayer  for  relief,  no  other 
damages  being  alleged. 

The  essential  allegations  of  the  bill  (much .condensed 
and  abridged)  are  as  follows:  The  plaintiff  is  a  Mary¬ 
land  corporation  engaged  in  the  packing  of  fruits  and 
vegetables  in  tin  cans  continuously  since  1923.  The 
defendant,  the  American  Can  Company,  is  the  largest, 
or  one  of  the  largest,  manufacturers  in  the  United 
States  of  tin  cans  used  by  fruit  and  vegetable  packers, 
and  buys  tin  plate  for  the  manufacture  of  cans  prin¬ 
cipally  or  exclusively  from  the  American  Sheet  and 
Tin  Plate  Company,  which  is  the  largest  or  one  of  the 
largest  manufacturers  of  tin  plate  in  the  United  States. 
During  the  years  1923-1925,  both  inclusive,  the  plain¬ 
tiff  bought  under  written  contract  all  its  requirements 
of  tin  cans  from  the  defendant.  The  contract  was  in 
printed  form  and  uniform  with  similar  contracts  be¬ 
tween  the  defendant  and  other  canners  of  fruits  and 
vegetables.  The  contract  was  called  a  “term  contract” 
and  covered  a  period  of  three  years  under  which  the 
American  Can  Company  was  obliged  to  sell,  and  the 
plaintiff  was  obliged  to  buy,  all  its  requirements  of  tin 
cans  for  that  period.  The  contract  provided  the  basis 
for  the  price  of  all  cans  to  be  delivered,  stated  in  quan¬ 
tities  of  1,000  cans.  The  price  varied  for  different 
sizes  and  styles  of  cans  but  a  particular  named  price 
(for  1,000  of  each  size  and  type),  was  stated  in  the 
contract,  subject  only  to  one  variable  element,  to  wit, 
the  “official  price”  of  tin  plate  published  from  time 
to  time  by  the  American  Sheet  and  Tin  Plate  Company. 
The  contract  further  recited  that  the  initial  price  per 
thousand  for  tin  cans  was  based  on  a  stated  price  in 
dollars  and  cents  for  a  standard  unit  of  tin  plate  of 
described  size,  quality  and  contents,  which  was  re¬ 
ferred  to  as  a  “base  box.”  It  was  further  provided  in 
the  contract  that  the  initial  price  should  be  varied  dur- 
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ing  the  term  of  the  contract  by  a  re-adjustment  of 
price  as  of  the  first  of  January  of  each  year  after  the 
making  of  the  contract,  dependent  upon  the  “official 
price”  of  tin  plate  published  by  the  American  Sheet 
and  Tin  Plate  Company  as  of  the  first  of  January ;  and 
that  all  deliveries  of  cans  during  that  year  should  be 
governed  thereby.  The  variations  in  the  ultimate  price 
as  so  affected  was  stated  in  the  contract  in  the  form 
of  a  differential  applicable  to  each  size  and  type  of 
can  in  lots  of  one  thousand.  This  differential  was 
stated  to  be  based  upon  a  readjustment  of  prices  as 
follows :  There  should  be  no  change  in  the  initial  price 
unless  the  “official  price”  of  tin  plate  varied  to  the  ex¬ 
tent  of  at  least  ten  cents  (10c)  per  base  box  from  the 
basis  per  base  box  named  in  the  contract ;  and  for  each 
such  difference  of  ten  cents  per  base  box  there  should 
be  added  to  or  deducted  from  the  initial  price  the  cor¬ 
responding  differential  mentioned  in  the  contract  ap¬ 
plicable  to  each  size  of  can  and  a  proportionate  addition 
or  deduction  for  each  fractional  difference  of  more  than 
ten  cents.  For  illustration:  The  base  box  price  of  tin 
plate  as  stated  in  the  contract  being  $5.50  and  the 
initial  price  of  No.  1  standard  plain  cans  being  stated 
in  the  contract  as  $15.30  per  thousand,  the  differential 
applicable  thereto  was  stated  to  be  eighteen  cents  (18c) 
for  each  ten  cents’  variation  in  the  base  box  price  of 
tin  plate ;  so  that  if  after  the  execution  of  the  contract 
the  base  box  price  of  tin  plate  according  to  the  “official 
price”  of  the  American  Sheet  and  Tin  Plate  Company 
on  January  1st,  next,  was  $6,  the  delivery  price  of 
No.  1  standard  plain  cans  would  be  ninety  cents  (90c) 
higher,  that  is  $16.20  per  thousand.  And  similarly,  if 
the  base  box  price  declined  to  $5,  the  delivery  price  of 
No,  1  cans  would  be  $14.40.  This  re-adjustment  of  de¬ 
livery  price,  it  was  provided  in  the  contract,  should  be 
made  each  year  for  the  ensuing  calendar  year  during 
the  term  of  the  contract  and  to  affect  all  deliveries 
made  thereunder. 

*  *  * 

The  relief  prayed  for  in  the  bill  is  a  discovery  to 
the  complainant  of  the  actual  price  paid  by  the  de¬ 
fendant  for  tin  plate  during  the  years  of  the  plaintiff’s 
contract,  and  an  accounting  of  the  differences  which 
shall  appear  upon  such  discovery  to  exist  between  the 
amounts  paid  by  the  plaintiff  for  cans,  and  the  amounts 
which  the  plaintiff  should'  have  paid  under  its  contract 
w’ith  the  defendant  “upon  the  basis  of  actual  price  of 
tin  plate  to  the  defendant  instead  of  the  official  price 
as  promulgated,  and  that  a  decree  may  be  entered  for 
the  amount  so  determined.”  The  bill  also  separately 
prays  for  a  discovery  of  the  lowest  prices  at  which  the 
defendant  sold  its  cans  to  any  of  its  Eastern  territory 
customers  during  the  term  of  the  plaintiff’s  contract 
at  prices  lower  than  those  charged  the  plaintiff ;  and 
for  a  decree  in  favor  of  the  plaintiff  for  any  amount 
which,  upon  such  accounting,  shall  appear  to  be  due 
to  the  plaintiff,  together  with  interest  and  costs. 

♦  ♦  ♦ 

It  is  also  to  be  noted  that  the  bill  is  not  for  rescission 
or  cancellation  of  the  contract  on  the  ground  of  fraud 
and  could  not  be  because  the  contract  was  completely 
performed.  Nor  is  the  bill  one  for  reformation  of  a 
written  contract.  The  case  in  its  essential  nature  is  a 
claim  arising  in  tort  for  damages  due  to  fraud  and  de¬ 
ceit  inducing  the  making  of  a  fully  executed  contract. 
Such  a  case  is,  of  course,  a  typical  one  for  a  suit  at  law 
for  damages  and  ordinarily  equity  has  no  jurisdiction 
in  such  a  case.  Equity  jurisdiction  is  invoked  and 


sought  to  be  maintained  on  the  ground  that  the  remedy 
at  law  is  inadequate  in  that  it  is  essential  for  the 
plaintiff  to  have  a  discovery  of  the  actual  cost  price  to 
the  defendant  of  the  tin  plate  and  on  the  further 
ground  that  an  accounting  is  necessary  because  of  the 
complicated  method  of  fixing  prices  in  the  contract, 
and  the  computation  of  the  different  differentials  ap¬ 
plicable  to  the  numerous  deliveries,  in  consequence  of 
which  it  is  said  a  jury  would  not  be  able  conveniently 
to  determine  a  proper  verdict.  But  the  ultimate  relief 
which  is  asked  is  simply  a  money  decree  for  damages 
to  which  the  plaintiff  is  said  to  be  entitled  by  virtue  of 
the  alleged  fraud  and  deceit,  and  the  discovery  and 
accounting  are  only  prayed  for  as  preliminary  and  in¬ 
cidental  thereto. 

It  is  to  be  importantly  noted  that  there  is  no  allega¬ 
tion  in  the  bill  of  any  actual  loss  or  damage  suffered 
by  the  plaintiff,  other  than  the  over-payment  which, 
it  is  alleged,  were  made  by  the  plaintiff  under  the 
contract.  That  is  to  say,  the  plaintiff  sets  up  as  a  meas¬ 
ure  of  damages  to  which  it  is  entitled  (a)  the  differ¬ 
ence  between  the  prices  actually  paid  and  those  which 
it  would  have  been  required  to  pay  if  the  billing  under 
the  contract  had  been  on  the  basis  of  the  actual  cost  of 
tin  plate  rather  than  on  the  “official  price”  of  tin 
plate  as  named  in  the  contract;  and  (b)  the  difference 
between  the  prices  paid  by  the  plaintiff  and  those  paid 
by  more  favored  customers.  The  bill  does  not  allege 
that  the  cans  bought  by  it  were  of  less  value  than  the 
prices  paid  nor  that  similar  cans  could  have  been 
bought  elsewhere  at  lower  prices.  No  other  damages 
are  alleged. 

It  is  obvious  that  if  the  plaintiff  is  not  entitled  to  the 
measure  of  damages  sought  by  the  bill,  it  must  be  dis¬ 
missed  despite  the  prayer  for  discovery  and  accounting 
because  they  are  only  a  means  to  the  end. 

*  *  * 

The  form  of  the  plaintiff’s  bill  and  the  prayers  for 
relief  would  seem  to  indicate  that  the  plaintiff  is  rely¬ 
ing  upon  two  separate  and  distinct  fraudulent  misrep¬ 
resentations  and  that  the  measure  of  damages  claimed 
by  it  consequent  upon  the  separate  frauds  might  over¬ 
lap  each  other,  but  in  the  supplemental  brief  by  plain¬ 
tiff’s  counsel  this  possible  effect  is  disclaimed  and  it  is 
said  the  bill  is  to  be  construed  not  as  setting  up  two 
distinct  frauds  but  only  one  integral  fraudulent 
scheme  of  misrepresentation  made  by  the  defendant 
to  the  plaintiff  to  induce  the  plaintiff  to  execute  the 
contract.  While  this  construction  of  the  bill  is  doubt¬ 
ful  in  view  of  the  separate  prayers  for  relief,  yet  I 
will  accept  it,  because  in  my  opinion  the  plaintiff  is 
not  entitled  to  the  measure  of  damages  set  up  in  any 
of  the  prayers  of  the  bill. 

*  :|c  * 

The  theory  of  plaihtiff’s  counsel  as  elaborated  in 
their  supplemental  brief,  a  contract  for  the  sale  of 
goods,  means  is  that  the  contract  must  he  construed  as 
in  effect  a  “cost  plus”  contract  and  so  construed,  there 
have  been  overcharges  made  by  the  defendant  in  the 
performance  of  the  contract  which  the  plaintiff  is  en¬ 
titled  to  recover  as  its  measure  of  damages.  The' case 
is  thus  sought  to  be  analogized  to  the  class  of  cases 
which  is  typified  by  Anderson  vs.  Watson,  141  Md.  217, 
and  Pendergast  vs.  Reed,  29  Md.  398.  These  cases  are 
clearly  distinguishable,  in  my  opinion,  because  they  do 
not  present  cases  of  fraud  preceding  and  inducing  the 
flaking  of  the  contract,  but  are  concerned  with  fraud 
in  the  performance  of  a  valid  contract.  If  the  plaintiff’s 
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theory  as  to  the  construction  and  proper  legal  etfect 
of  this  contract  were  sound,  then  I  think  it  would  fol¬ 
low  as  contended  that  the  measure  of  damages  asked 
for  in  the  bill  would  be  correct.  But  in  my  opinion 
the  plaintiff’s  theory  is  not  sound  and  cannot  properly 
be  applied  to  the  situation  alleged  to  exist.  To  justify 
the  contention,  it  is  necessary  to  rewrite  the  contract 
and  to  change  the  expression  “official  price”  to  read 
“actual  cost.”  This  is  clearly  a  reformation  of  the  con¬ 
tract  which  the  bill  does  not  seek.  The  essential  nature 
of  the  case  is  a  tort  based  on  fraud  and  deceit.  Refor¬ 
mation  is  ordinarily  justified  only  where  there  has 
been  a  mutual  mistake  in  the  expression  in  writing  of 
the  terms  actually  agreed  upon  orally.  There  is  author¬ 
ity  to  the  effect  that  in  a  limited  class  of  cases  there 
may  be  reformation  where  there  is  mistake  on  one 
side  and  fraud  on  another.  But  in  this  case  that  con¬ 
sideration  seems  immaterial  when  the  structure  of 
the  bill  is  obviously  not  one  for  reformation  and  where 
counsel,  as  I  understand  it,  disclaim  any  contention 
that  the  bill  is  one  for  reformation. 

*  *  * 

The  reference  to  the  price  of  tin 'plate  is  inserted 
simply  as  a  standard  or  basis  for  charges  and  it  is  the 
“official  price”  that  is  so  referred  to.  It  is  not  disputed 
that  the  Tin  Plate  Company  did  in  fact  from  time  to 
time  publish  an  “official  price”  and  that  the  billing 
for  deliveries  under  the  contract  to  the  plaintiff  were 
charged  to  it  upon  the  basis  of  that  “official  price.” 
In  view  of  the  well  known  commercial  distinction  be¬ 
tween  such  a  price  and  a  net  price  after  allowing  dis¬ 
count,  there  seems  to  me  no  warrant  in  permitting 
parol  evidence  of  prior  negotiations  to  convey  the  con¬ 
tract  term  of  “official  price”  into  the  entirely  different 
term  of  “actual  cost.” 


*  *  ♦ 

Furthermore,  on  the  substantial  contention  of  plain¬ 
tiff’s  counsel  that  the  contract  should  be  construed  and 
applied  as  a  “cost  plus”  contract,  it  would  require  a 
great  straining  of  the  terms  of  the  contract  under  the 
alleged  facts  to  reach  this  conclusion  even  if  the  parol 
evidence  rule  did  not  otherwise  forbid  it.  A  “cost  plus” 
contract  as  generally  understood  is  one  where  the 
total  cost  to  the  vendor  or  contractor  represents  the 
whole  payment  to-be  made  by  the  vendee,  plus  a  stated 
percentage  of  profit;  but  in  this  case  it  is  quite  ap¬ 
parent  that  the  cost  of  tin  plate  was  only  one  of  several 
factors  of  cost  to  the  Can  Company.  Tin  plate  was  the 
principal  but  not  the  only  item  of  raw  material  used  in 
the  manufacture  of  cans,  and  the  Can  Company  also 
incurred  the  cost  of  manufacture  and  incidental  ex¬ 
penses  of  selling,  overhead,  etc.,  which  entered  into 
the  entire  cost.  The  cost  of  the  tin  plate  w^as  only  60  per 
cent  of  the  total  cost  of  the  cans.  While  the  contract 
itself  was  not  filed  with  the  bill  of  complaint,  a  copy 
of  the  printed  form  was  submitted  at  the  oral  argu¬ 
ment  and  is  attached  to  the  plaintiff’s  supplemental 
brief.  Looking  at  the  contract  as  a  whole,  there  would 
seem  to  be  no  reasonable  justification  for  interpreting 
it  as  a  “cost  plus”  contract.  The  ultimate  initial  price 
of  cans  is  definitely  stated  in  dollars  and  cents  and  the 
only  variable  factor  arises  from  a  subsequent  increase 
or  decrease  in  the  “official  price”  of  tin  plate  as  above 
described. 

The  views  above  expressed  make  it  possibly  unnec¬ 
essary  to  consider  other  grounds  for  dismissal  con¬ 
tained  in  the  motion.  *  *  * 


ROBERT  H.  LANG  DIES 

OUR  good  old  friend  —  and  friend  of  the  entire 
canning  industry — E.  M.  (“Ned”)  Lang  was 
sorely  bereft  recently  in  the  death  of  his  oldest 
son,  Robert  Hanson  Lang,  the  third  generation  of  the 
Langs. 

Members  of  the  Canning  Machinery  and  Supplies 
Association  will  recall  that  Robert  acted  as  Secretary 
and  representative  of  that  association  after  it  was  first 
reorganized  and  incorporated,  which  was  done  in  the 
State  of  Maine,  and  required  a  local  representative.  He 
was  a  young  man,  just  turned  40,  and  as  “Ned”  says 
this  is  the  first  break  in  the  Lang  firm,  famous  old 
solder  makers  to  the  canning  industry,  in  many  years. 
His  many  friends  everywhere  will  sympathize  with 
him  in  this  heavy  loss. 

- - 


GARDNER  NOW  WITH  NATIONAL  GROCERS 
LEAGUE 


OUR  old  friend  Ralph  W.  Crary,  now  Vice-Presi¬ 
dent  and  General  Manager  of  National  Grocers 
League,  sends  us  this  announcement: 

“Mr.  H.  C.  Gardner  of  Kansas  City,  Mo.,  has  been 
elected  President  of  National  Grocers  League,  Inc.,  of 
Chicago  and  will  assume  his  office  at  once. 

“Mr.  Gardner’s  long  service  with  Ridenour-Baker 
Grocery  Company  of  Kansas  City,  and  his  experience 
in  co-operative  effort  (having  been  one  of  the  founders 
of  Merchants  Service  Corporation  of  Chicago  and  its 
first  President)  together  with  his  wide  acquaintance 
among  wholesale  grocers  and  manufacturers  presage 
progress  for  National  Grocers  League  under  his  leader¬ 
ship  and  direction.” 


RENNEBURG’S 

Improved  Process  Steel  Kettle 

Equipped  with  all  the  latest  improve¬ 
ments.  Strongly  and  accurately  made. 
Has  been  used  for  years  with  perfect 
satisfaction . 


Edw.  Renneburg 
&  Sons  Company 

OFFICE: 

2639  Boston  Street 


WORKS: 

Atlantic  Wharf,  Boston  Street  and 
Lakewood  Avenue 

BALTIMORE  MD. 


PROCESS 

KETTLE 


MADE  BY 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept  ^ 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 

FOR  SALE— One  0.  &  J.  Crowner  practically  new. 
Four  open  Retorts  4  ft.  sq.  via  5  ft.  deep. 

Address  Box  A-1883  care  of  The  Canning  Trade. 

FOR  SALE— Homogenizers  and  viscolizers;  sizes  100, 
200,  300,  400,  800  gal.  All  machines  entirely  rebuilt. 
Write  for  prices  and  specifications. 

Otto  Bief eld  Co.,  Watertown,  Wis. 

Wanted — Machinery 

WANTED — To  buy  for  cash,  two  medium  size  Chis- 
holm-Ryder  Bean  Snippers. 

Address  Box  A-1880  care  of  The  Canning  Trade. 

WANTED— One  No.  46  Cameron  Automatic  and  two 
No.  119  Bliss  Hand  Operated  Screw  Cap  Threading 
Machines. 

Address  Box  A-1884  care  of  The  Canning  Trade. 

WANTED— Used  equipment  -  Hansen  or  Ayars  Pea 
and  Bean  Filler,  15  ft..  Blancher,  Glass  Washer,  14 
or  16  ft.  Picking  Table. 

Address  Box  A-1886  care  of  The  Canning  Trade. 

Wanted — Canning  Factory 


CANNERY  WANTED— Waco  needs  a  cannery  and  is 
willing  to  help  in  every  way  to  make  it  a  financial 
success.  We  can  produce  the  vegetables,  of  the 
quality  desired  and  in  quantities  needed,  and  the 
local  canner  will  find  an  outlet  for  every  case  of  his 
goods  within  a  radius  of  100  miles  of  Waco. 

Address  Waco  Chamber  of  Commerce,  Waco,  Tex. 

For  Sale — Factories 

FOR  SALE— Modern  Corn  Canning  Plant,  with  latest 
mechanical  equipment  for  capacity  of  3500  to  4000 
cases  per  day.  Buildings  of  most  modern  construc¬ 
tion  and  located  in  one  of  the  best  corn  growing 
sections  in  the  Eastern  part  of  the  country.  The  late 
owner  enjoyed  the  reputation  of  being  among  the 
producers  of  the  finest  quality  of  corn  packed  in  the 
U.  S.  The  factory  can  readily  be  equipped  for  the 
canning  of  peas,  stringless  beans,  and  tomatoes 
Ample  acreage  easily  obtained.  Will  sell  at  unusually 
low  figure.  Prospective  purchasers  invited  to  make 
a  personal  inspection. 

Address  Wm.  H.  Freed,  New  Freedom,  Pa.  or 
Edw.  J.  Colgan,  Jr.,  1502  Fidelity  Bldg., 

Baltimore,  Maryland 


Wanted — Accounts 


ACCOUNTS  WANTED— Canned  Foods  or  other  food 
products  for  the  grocery  trade  in  Puerto  Rico  on  a 
brokerage  basis. 

M.  Roses  Mayol,  Box  177,  Arecibo,  Puerto  Rico. 


Situations  Wanted 

WANTED— Position  by  Factory  Superintendent  who  has  had  ex¬ 
perience  in  packing  a  complete  line  of  high  grade  vegetables. 
Good  manager  and  •producer;  expert  mechanic  on  all  machinery, 
including  closing  machines.  Will  consider  any  location  in  any 
capacity. 

Address  Box  B-1881  care  of  The  Canning  Trade. 

POSITION  WANTED— By  Factory  Superintendent.  Married, 
age  42.  Packs  full  line  of  fruits  and  vegetables;  expert  on 
Dills  in  barrels.  Knows  the  game  from  the  field  to  finished  pro¬ 
duct.  This  man  is  factory  installer,  machinist,  fireman  and 
Double  Seamer  Operator,  Will  consider  position  in  town  or 
city  on  moderate  terms.  Best  of  references. 

Address  Box  B-1&85  care  of  The  Canning  Trade. 


Complete  line  of  CANNING  MACHINERY 
for  any  canning  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog  No.  31 . 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


THE  BOOK  YOU  NEED  !  ! 

**A  Complete  Course  in  Canning.” 

5th  Edition  386  Pages  Price  $10.00 

Published  by  THE  CANNING  TRADE. 


Ship  to  B  ALiXIlN^ORE 

for  STORAGE  and  DISTRIBUTION 

IN  CARE  OF 

The  Terminal  Warehouse  Co. 

OF  BALTIMORE  CITY. 

( Elstabll.hed  1894.  Capital  Stock  $600,000) 

Two  large  warehouses  in  the  center  of  the  city  and 
one  on  the  harbor.  All  have  Pennsylvania  Railroad 
Sidings  and  storage  in  transit  rates. 

Baltimore  has  a  differential  freight  rate  to  the  West. 

Loans  are  made  by  us  on  canned  foods  and  other 
staple  merchandise  when  stored  in  these  warehouses. 
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/%\  This  STERLING 
SIGN  of  QUALITY 
is  on  all  SPRAGUE-SELLS  Machines. 

It  MEANS 

Sturdy,  Reliable  Canning  Machinery. 

COMPLETE  SERVICE — Machines  and  Equip¬ 
ment  for  ALL  Canned  Foods. 

A  Producing  Organization  Second 
To  None. 

Buy  the  best.  Increase  your 

profits  with  SPRAGUE-SELLS  machines. 

SPRAGUE-SELLS  CORPORATION 

‘Dio.  of  Food  Machinery  Corp. 

Hoopeston,  Illinois 


Exclusive  Sales  Agents 
for 


.^Artistic 

lAjreLS 


Plain. 

Varnished, 

Embossed. 

THE 

Simpson  sDOELLER 

CO. 

BALTIMORE.MD. 
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MAGNETIC  SPOT  COATING  MACHINE 


HormcJ-Wagncr  Patent. 
MAGNETIC  SPOT  COATING  MACHINE. 


Adjustable  to  all  Sheet  Sizes. 

Absolute  Register. 

Water  Cooled  Scraper  Roller. 

Rotary  Color  Pump. 

Perfectly  Balanced  and  Exact  True  Running  Foun¬ 
tain  and  Feed  Rollers^  revolving  in  Special  Ball 
Bearing  Journal  Boxes. 

also  manufacturers  of 
Automatic  Tin  Plate  Drying  Ovens. 

Offset  Proving  Presses.  Transfer  Devices. 

Plain  Coating  and  Varnishing  Machines 
Magnetic  Tin  Plate  Cleaning  Machines. 
Magnetic  Turn  Tables. 


Write  For  Full  Particulars. 

CHARLES  WAGNER  LITHO.  MACHINERY  CO.,  INC. 

51  -  55  PARK  AVE.,  HOBOKEN,  N.  J, 


La  Porte  Flexible  Steel  Sanitary  Conveyor 

(formerly  Hercules) 


The  one-hundred  percent  sanitary  belt 
used  on  sorting  tables,  scalders,  washers, 
exhausters,  elevators,  etc.  The  belt  all 
canners  endorse  because  it  is  strong,  dur¬ 
able  and  labor-saving,  and  can  be 
bought  at  a  cost  so  small  compared  to 
other  belts. 


Made  of  best  galvanized  ribbon  steel,  in 
one  inch  and  half  inch  mesh.  Widths 
ranging  from  a  few  inches  to  ten  feet. 


Note  the  strong  edge  which  is  an  import¬ 
ant  factor.  Do  not  buy  a  belt  with  a 
weak  edge. 


Your  dealer  has  it. 


Section  of  One  Inch  Mesh  Belt 


(Full  Size) 


Manujactured  by 


La  Porte  Mat  &  Mfg.  Co,,  La  Porte,  Indiana. 
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THE  MARKETS 

BALTIMORE,  OCTOBER  3,  1932 


WEEKLY  REVIEW 


Canners  Growing  Stronger  in  Their  Prices  —  Com 
Growing  Stronger  —  Tomato  Crop  End  Abruptly  — 
Prices  Advancing — String  Beans  Strong — Peas  Hold¬ 
ing  Strong — Fruits  Have  Cleaned  Up  Their  Condition. 

The  Freight  Rate  War. 

r  HE  MARKET — Canned  foods  prices  in  the  Bal- 

I  timore  market  remain  unchanged  this  week,  so 
far  as  our  market  page  is  concerned,  and  opera¬ 
tives  here  report  buying  as  routine,  i.  e.,  the  usual  lots 
of  every  day,  frequent  buying  are  taken  as  usual,  and 
with  more  confidence  being  shown  in  the  goods.  On 
the  other  hand  canners  here  say  prices  are  advancing, 
and  there  is  quite  good  inquiry,  especially  if  the  prices 
are  just  a  little  off.  The  disposition  among  canners 
to  cut  prices  is  fast  disappearing,  and  in  its  stead  all 
feel  inclined  to  advance  prices  and  some  are  doing  so. 
All  will  do  so  now  that  the  season  is  about  over. 

Corn  prices  here  are  stiffening  up  materially,  for 
the  pack  was  shorter  than  even  the  canners  counted 
upon,  and  stocks  have  worked  to  a  low  level.  Shoepeg 
prn  will  soon  be  at  a  premium,  and  good  Maine  style 
is  scarce  here.  In  the  Central  West  some  States  came 
through  with  better  corn  yields  than  they  expected, 
but  even  so  the  acreage  was  so  small,  and  there  were 
so  many  corn  canneries  lying  idle  this  season  that 
canned  corn  will  continue  to  improve  in  price,  slowly 
as  is  the  present  day  custom.  Generally  speaking,  good 
standard  corn,  throughout  the  country,  has  moved  up 
to  60c  strong,  with  62i4c  widely  held,  and  it  will  move 
on  and  upward. 

Tomatoes  are  also  on  the  up  and  up.  The  supply  of 
fresh  tomatoes  came  to  an  almost  abrupt  halt,  and  the 
wholesale  markets  are  now  showing  a  majority  of 
green  tomatoes,  picked  for  the  housewives  who  put 
up  green  tomatoes.  This  is  always  a  sign  of  the  end 
of  the  tomato  season.  The  Government  daily  market 
service  reports  them  in  moderate  supply  with  canners’ 
stock  quoted  at  47l^c  to  50c  per  bushel,  about  twice 
the  previous  ruling  price.  Standard  No.  2s  are  quoted 


by  the  canners  at  65c  up,  with  at  871/2  and  3s  at 
921/^c  to  95c,  and  the  holders  are  not  anxious  sellers. 
It  is  hard  to  find  a  canner  of  tomatoes  who  does  not 
now  understand  their  value,  and  so  the  price  sharks 
are  having  a  hard  time  getting  bargains,  and  it  will 
grow  steadily  harder.  There  are  those  who  see,  in  the 
very  near  future,  75c  for  good  2s  and  $1  for  3s,  with 
10s  at  $3.25.  Demand  is  particularly  heavy  for  the 
10s. 

Again  the  canners  are  above  the  market  quotations 
in  their  prices  on  string  beans.  Good  standard  2s  are 
held  at  70c,  and  they  are  strong  in  these  ideas,  for 
the  supply  is  light,  and  the  fall  crop  gives  no  promise 
of  adding  anything  worth  while.  Everything  is  drying 
up  and  it  is  now  turning  cold.  This  is  another  item 
which  merely  needs  backbone  on  the  part  of  holders, 
and  the  market  will  jump. 

They  are  very  quiet  about  canned  peas  in  this  sec¬ 
tion,  as  the  supply  is  light  and  being  held  mainly  to 
fill  in  on  assorted  car  orders.  Here  they  quote  standard 
3  Alaskas  at  90c  and  up,  with  the  other  siftings  in  pro¬ 
portion,  while  in  the  West  and  North  the  price  is  just 
about  $1,  dispite  the  groans  of  the  buyers.  Peas  are 
good  property  and  holders  of  canned  peas  do  not  have 
to  be  told  that. 

The  canners  here  had  hoped  to  get  a  fall  crop  of 
spinach,  and  while  the  seed  has  been  sown  and  the 
crop  might  be  expected  in  November,  the  weather  has 
been  so  dry  and  cold  that  hopes  are  fading.  A  change 
may,  of  course,  alter  this  outlook,  but  they  need  some 
spinach  to  add  to  the  very  small  stocks  now  in  hand. 
Spinach  is  ruling  strong. 

They  have  made  a  fair  pack  of  carrots  this  season, 
but  are  going  carefully  on  these  specialties  and  keeping 
supplies  right  in  line  with  demand.  2s  are  quoted  at 
70c  and  10s  at  $3.50. 

Pumpkin  is  another  item  that  is  going  to  be  packed 
only  as  the  demand  for  it  warrants.  This  is  true  in 
every  section  of  the  country.  The  market  is  firm  here. 

Tomato  juice  is  very  popular  with  the  producers  and 
with  the  consumers  and  it  is  generally  understood  that 
there  has  been  a  quite  good  pack  of  it  this  season,  and 
that  effort  has  generally  been  made  to  keep  the  quality 
up.  No.  Is  are  quoted  here  at  45c. 

Canned  fruit  producers  will  find  the  renort  from 
California  very  interesting  this  week.  The  actual 
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figures  upon  the  peach  pack  are  given,  and  they  show 
splendid  handling  of  this  difficult  situation.  Demand 
has  been  extremely  heavy  at  the  low  prices,  and  the 
goods  are  going  into  consumption  steadily  and  in  a 
large  way.  With  hardly  7,000,000  cases  to  keep  the 
market  supplied  until  another  season,  it  may  be  a  task 
to  make  it  last  over,  especially  if  the  low  prices  are 
continued.  And  other  fruits  are  in  the  same  relative 
position.  A  strong  feature  of  this  is  the  increase  in 
export  shipments  and  demand.  The  Department  of 
Commerce  reports  that  in  1931,  for  the  month  of 
August,  there  were  exported  24,557,399  pounds,  while 
in  the  same  month  of  1932  there  were  exported 
26,767,698  pounds,  a  very  considerable  increase  and 
that  this  increase  is  growing.  England  and  other 
countries  which  always  took  huge  quantities  of  canned 
peaches  and  pears,  and  at  high  prices,  fell  off  with  the 
increase  in  the  tariffs,  and  from  the  effects  of  the  de¬ 
pression;  but  now  with  canned  fruits  priced  so  low 
they  are  rushing  back,  as  they  realize  their  value.  So 
the  fruit  situation  is  clearing  up  nicely. 

The  Freight  Rate  War — The  American-Hawaiian 
Steamship  Company  and  other  operators  of  lines  from 
the  Pacific  coast  to  Gulf  of  Mexico  and  North  Atlantic 
ports  filed  a  brief  with  the  Interstate  Commerce  Com¬ 
mission  September  27  protesting  against  the  proposed 
reduction  of  rail  rates  on  canned  fruits  and  vegetables 
from  $1.05  to  90  cents  per  hundred  pounds  from  the 
coast  to  Eastern  destinations.  (I.  C.  C.  Docket  I.  and 
S.  No.  3727.) 

On  the  same  date,  the  Canners  League  of  California, 
Southern  California  Canners  Association,  the  North¬ 
west  Canners  Association,  the  California  Pear  Grow¬ 
ers  Association,  the  California  Canning  Peach  Grow- 
res  Association,  and  the  Utah  Packing  Corporation, 
filed  a  brief  in  the  same  case  “in  support  of  the  pro¬ 
posal  of  the  transportation  lines  reduced  rates  on 
canned  goods  from  Pacific  coast  territory  to  certain 
portions  of  the  Eastern  transcontinental  destination 
territory.” 

The  schedules  sought  to  be  suspended  would  make 
effective  two  rates:  (1)  90  cents,  with  a  minimum 
carload  of  60,000  pounds,  applicable  throughout  the 
territory  bounded  by  Canada  and  Lake  Superior,  by 
Mexico  and  Gulf  of  Mexico,  by  Fort  Union  and  Sid¬ 
ney,  Mont.,  Granger,  Wyo.,  Colton,  Utah,  and  Gila, 
Ariz.,  and  by  the  Buffalo-Pittsburgh  Line  and  through 
Chattanooga  and  Birmingham  to  the  Gulf  of  Mexico; 
(2)  $1.06  on  a  minimum  carload  of  40,000  pounds  ap¬ 
plicable  throughout  substantially  the  same  territory 
except  that  the  western  boundry  does  not  extend  quite 
as  far  west  as  the  90  cent  territory. 


NEW  YORK  MARKET 

By  “NEW  YORK  STATER,” 

Special  Cotretpondent  of  "The  Canning  Trade.” 


Better  Demand  With  Cooler  Weather — ^Tomatoes  Hold 
Firm — California  Peach  Pack  Figures  Steady  Mart — 
Hand-to-Mouth  Pea  Business — Other  Notes. 

New  York,  September  30,  1932. 

HE  MARKET — Market  movements  this  week  re¬ 
sumed  a  more  normal  trend  after  the  sharp  ad¬ 
vances  noted  in  tomato  prices  last  week  with  the 
general  list  holding  firm.  Sentiment  in  the  market 
continued  mildly  optimistic  with  the  trade  holding  that 
the  swift  snap-back  in  tomato  prices  removed  the 


source  of  the  greatest  danger  to  the  stability  of  the 
price  structure. 

The  approaching  fall  weather  which  brings  the  cus¬ 
tomary  seasonal  increase  in  consumer  demand  for  can¬ 
ned  foods  is  credited  with  playing  a  major  part  in  the 
improved  sentiment  with  the  low  floor  stocks  requiring 
distributors  to  stock  up  in  order  to  carry  on  their  busi¬ 
ness.  The  continued  reports  of  gaining  employment 
throughout  the  nation  and  particularly  throughout  the 
New  England  markets  also  played  an  important  part 
in  helping  to  dispell  the  gloom  that  has  pervaded  the 
market  for  so  many  months. 

Tomatoes — ^With  the  bulk  of  the  remaining  stocks 
concentrated  in  the  hands  of  adequately  financed  pack¬ 
ers,  the  trade  sees  no  likelihood  of  any  recurrence  of 
the  easiness  in  prices  which  saw  tomatoes  slump  sharp¬ 
ly  despite  an  admittedly  short  pack  under  the  pressure 
of  market  manipulation  aided  by  distress  selling. 

The  ability  of  the  canners  to  get  the  prices  back  to 
a  fairly  decent  level  so  quickly  in  view  of  the  buying 
pressure  that  was  being  exerted  by  some  factors  in  the 
trade  has  aided  sentiment  in  the  market  inasmuch  as 
it  was  pointed  out  that  any  show  of  sustained  weakness 
in  tomatoes  would  inevitably  have  been  reflected  in 
softening  of  the  general  price  list. 

Prices  are  holding  up  around  their  last  week’s  levels 
with  2s  at  60  cents,  and  with  3s  available  around  90 
cents,  both  factory.  No  offerings  at  below  current 
market  quotations  are  reported  and  buyers  seem  re¬ 
signed  to  paying  the  higher  prices  which  must  inevi¬ 
tably  come  for  tomatoes  in  view  of  their  strong  market 
position.  Little  change  in  the  price  list  is  expected 
within  the  near  future,  although  minor  upward  read¬ 
justments  seem  likely.  The  turn  of  the  year  will,  find 
tomatoes  sharply  above  their  current  levels,  according 
to  well  informed  factors  in  the  trade. 

With  the  current  California  pack  reported  disap¬ 
pointing  in  quantity.  Pacific  Coast  canners  have  ad¬ 
vanced  {heir  offering  prices  and  are  now  asking  85 
cents,  coast,  for  standard  2i/^,  up  5  cents  over  the 
recent  prices. 

Peaches — Release  of  preliminary  pack  figures  by  the 
Canners’  League  of  California  showing  the  cling  peach 
pack  at  6,425,488  cases  as  of  September  17,  with  pres¬ 
ent  indications  being  that  the  total  pack  will  be  approxi¬ 
mately  6,500,000  cases  affords  some  justification  of  the 
recent  firmness  in  peach  prices. 

With  but  7,594,245  total  stocks  held  on  September 
17,  compared  with  more  than  9,000,000  cases  held  on 
October  1  last  year,  packers  face  a  much  less  difficult 
task  in  marketing  their  stocks  this  year  than  they  did 
in  1931  in  view  of  the  lower  price  levels  and  the  smaller 
total  to  be  sold. 

In  view  of  the  apparent  success  of  the  canners  in 
holding  stocks  down  to  a  comparatively  favorable  work¬ 
ing  level,  the  future  market  course  of  peaches  seems 
destined  upward,  barring  unexpected  developments^ 
the  trade  holds.  No  packers  have  released  their  for¬ 
mal  list  as  yet.  There  is  little  reliable  information 
available  as  to  when  they  will  be  published  although 
some  reports  are  that  it  will  not  be  for  some  time. 

Peas — Buyers  are  showing  little  anxiety  to  cover 
more  than  immediate  needs  although  canners  are  hold¬ 
ing  prices  firm  and  indicate  that  as  stocks  decline, 
advances  are  certain. 
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Buyers  seem  unwilling  to  cover  their  needs  at  the 
present  prices,  apparently  hoping  through  this  policy 
of  standing  out  from  the  market  of  discovering  some 
weak  spot  in  the  price  list  that  could  be  used  to  bear 
the  market  for  peas  down. 

With  no  sign  of  any  weakening  noted  here  yet  and 
strengthening  markets  noted  in  the  West,  there  seems 
to  be  little  possibility  of  any  marked  softness  develop¬ 
ing  in  the  price  list. 

Shrimp — Is  strengthening  in  the  local  market,  due 
to  the  strike  currently  in  progress  down  South.  Stocks 
are  reported  none  too  healthy  and  some  canners  are 
now  asking  $1.05  for  fancy  large  Is,  factory,  although 
a  few  offerings  at  $1  are  available. 

Berries  —  A  small  shipment  of  Maine  blueberries, 
new  pack,  was  reported  offered  among  the  trade  during 
the  week  at  $4,  factory,  although  the  general  market 
is  holding  firm  around  $4.50,  factory. 

Prunes — Northwest  packers  have  advanced  canned 
prune  prices  to  90  cents  for  21/2S  with  present  indica¬ 
tions  pointing  to  further  advances  in  the  near  future. 
Low  stocks  coupled  with  increasing  demand  were  cited 
as  prime  factors  in  the  advances. 

Salmon — Is  showing  signs  of  strengthening  although 
it  is  difficult  to  make  any  definite  statement  about  this 
item  in  view  of  the  marked  irregularity  in  price  ideas 
held  by  the  various  canners  and  the  sharp  competition 
prevailing  at  present. 

A  few  of  the  larger  factors  have  advanced  pinks  to 
85  cents,  coast,  and  reds  to  $1.45.  Although  stocks  are 
now  concentrated  largely  in  the  hands  of  the  major 
factors  in  the  trade,  there  is  still  uncertainty  over 
prices  among  buyers  and  they  correspondingly  are  cov¬ 
ering  spot  needs  only,  in  the  majority  of  cases. 

American  Can — Directors  of  the  American  Can  Com¬ 
pany  declared  the  regular  quarterly  dividend  of  $1  on 
the  common  stock,  payable  November  15  to  holders  of 
record  October  31.  Although  the  company  stated  that 
earnings  did  not  warrant  the  disbursement  of  the  extra 
dividend  of  $1  paid  at  this  time  last  year,  it  was  stated 
that  the  earnings  were  sufficient  to  justify  the  regular 
dividend  payment. 

“The  volume  of  business  has  been  running  approxi¬ 
mately  20  per  cent  under  last  year’s  totals,”  the  com¬ 
pany’s  statement  declared.  “September  showed  some 
improvement  over  August.  There  are  no  bank  loans 
outstanding  and  the  company’s  cash  position  is  good.” 

Dividend  Paid — Meeting  Tuesday,  the  directors  of 
the  General  Foods  Corp.  declared  the  regular  quarterly 
dividend  of  50  cents  on  the  no  par  common  stock,  pay¬ 
able  November  1  to  stock  of  record  October  14. 


CHICAGO  MARKET 

Bk  "OBSERVER," 

Spacial  Corrupondent  of  “The  Canning  Trade.” 


Conditions  Steadily  Improving — ^Tomato  Prices  Better 
— Peas  and  Com  Active  With  Firmer  Prices — Peaches 
Stronger  With  California  Pack  Announcement. 

Chicago,  September  30,  1932. 
OOKING  BETTER — A  continued  betterment  of 
general  conditions  is  definitely  reflected  in  the 
grocery  business  here.  While  many  formerly 
prosperous  merchants  are  still  badly  crippled  because 
of  tightened  credits  and  reduced  purchasing  power  of 


their  trade,  everybody  feels  that  things  are  getting 
better,  the  storm  is  over  and  Chicago  is  getting  back 
into  her  old-time  stride.  We  will  again  be  able  to 
boast  a  full  rank  of  carload  buyers  on  canned  goods 
instead  of  mincing  nibblers  who  refused  to  buy  over  a 
few  days  supplies  at  a  time.  Banks  are  also  beginning 
to  talk  more  helpfully,  although  still  extremely  con¬ 
servative.  Country  credits  are  reported  better,  but 
City  collections  about  the  same;  pretty  unsatisfactory. 

Tomatoes — Prices  continue  to  strengthen.  The  ar¬ 
rival  of  cold  nights  and  cold  days  has  greatly  reduced 
the  ripening  of  fruit  and  a  large  part  of  what  is  now 
being  received  is  of  poorer  quality  both  as  to  color  and 
flavor.  Maryland  No.  2  Standards  now  60c,  Ozarks  55c, 
Indianas  60c.  It  would  appear  that  prices  got  too  low 
and  the  rebound  back  to  present  basis  is  only  a  natural 
condition  properly  in  line  with  producing  costs.  There 
has  not  been  the  usual  amount  of  advance  purchasing 
thus  far  and  we  may  look  for  rather  continued  active 
selling  right  along  through  the  coming  months. 

Peas — A  steady  hand  to  mouth  sale  keeps  all  can¬ 
ners  fairly  active  on  shipments,  and  during  such  con¬ 
ditions  it  is  not  to  be  expected  that  there  will  be  much 
easing  in  price;  rather  is  it  likely  that  prices  may 
strengthen  with  the  diminishing  reserves.  The  mo¬ 
ment  the  sub-normal  purchasing  is  relieved  and  inter¬ 
est  in  Peas  may  again  be  based  on  sensible  statistics, 
we  can  expect  to  see  an  upping  of  values  something 
like  pre-depression  style. 

There  has  hardly  been  a  No.  2  Pea  sold  into  Chicago 
for  several  weeks  at  less  than  90c,  well  graded  stan¬ 
dards  bringing  92i/^c  to  95c. 

Com — An  active  sale  is  reported  from  all  quarters 
of  the  trade.  The  recent  strength  in  price  seems  to 
have  stimulated  interest  in  this  neglected  item  such  as 
did  not  heretofore  apply.  Iowa  holders  all  seem  fairly 
firm  at  60c  for  Standard  No.  2  Corn;  however,  there 
are  a  few  who  will  accept  571/2C  in  Ohio  and  Indiana. 
Excellent  fancy  Crosby  com  is  offered  from  several 
quarters  at  75c  to  80c — goods  of  a  quality  easily  bring¬ 
ing  $1.05  to  $1.10  a  couple  of  years  ago.  Many  con¬ 
sumers  do  not  appreciate  what  big  values  in  Fancy 
Canned  Corn  are  now  available.  A  fertile  field  for  a 
group  publicity  effort  among  com  canners. 

Green  Beans — ^Nice  No.  2  Cuts  still  available  at  60c 
Maryland  factory.  Some  of  these  Beans  so  good  as  to 
come  into  Chicago  in  preference  to  65c  beans  quoted 
out  of  Indiana,  Michigan  and  Ohio.  A  wonderful  food 
value ! 

Evaporated  Milk — No  changes,  but  a  likelihood  of 
something  rather  radical  being  done  on  milk  now  ere 
long.  Canners  say  that  they  have  had  three  separate 
advances  on  raw  milk  since  July  9  when  present  prices 
became  effective,  and  that  everybody  now  is  taking  an 
actual  loss  on  everything  they  sell. 

This  cannot  continue  indefinitely,  and  the  trade 
might  as  well  brace  themselves  for  a  shock  when  the 
next  basis  of  prices  is  announced. 

California  Peaches — ^Market  definitely  stronger.  1932 
pack  figures  now  released  showing  six  and  one-half 
million  cases  produced,  which  puts  a  lot  of  encourage¬ 
ment  into  Seller’s  attitude  and  Buyers  now  seem  gen¬ 
erally  reconciled  to  a  slowly  advancing  price  basis — 
especially  in  a  background  of  Better  Business  Ahead. 
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GULF  STATES  MARKET 

By  "BAYOU," 

Special  Corretpondent  of  "The  Canning  Trade.” 


Shrimp  Strike  Still  in  Progress;  Only  Factory  That 
Had  Been  Operating  Has  Closed — ^Biloxi  Packers  File 
An  Injunction — ^Injunction  Is  Refused — Oysters 
Moving  Slow. 

Mobile,  Ala.,  September  29,  1932. 

SHRIMP — The  fleet  of  idle  shrimp  boats  caused  by 
the  strike  of  the  shrimp  fishermen  in  Biloxi,  Mis¬ 
sissippi  was  augmented  by  35  boats  that  were  laid 
up  in  Bayou  La  Batre,  Alabama,  this  past  week,  when 
the  only  sea  food  canning  factory  operating  in  Ala¬ 
bama  closed  down  last  Tuesday,  giving  as  their  reasons 
for  doing  so,  that  they  could  not  pay  the  price  for 
shrimp  demanded  by  the  fishermen,  hence  no  shrimp 
were  canned  in  Alabama  nor  Mississippi  this  past  week. 

The  factory  in  Bayou  La  Batre  shutting  down  throws 
approximately  another  300  persons  out  of  employment 
there,  such  as  fishermen  and  labor  in  the  factories. 

Some  of  the  laid  up  factory  shrimpers  thought  they 
could  continue  fishing  and  sell  their  catch  of  shrimp 
to  the  raw  dealers  and  shippers  in  Bayou  La  Batre  and 
Mobile,  but  they  soon  overstocked  the  raw  dealers  and 
some  of  the  boats  were  forced  to  take  almost  any  price 
for  their  shrimp  in  order  to  dispose  of  them,  due  to 
the  limited  demand  for  raw  headless  shrimp. 

The  shrimp  fishermen  in  Biloxi  are  still  out  on  a 
strike,  which  has  run  them  into  their  seventh  week  of 
idleness,  but  there  seems  to  be  very  little  prospect  of 
the  Biloxi  factories  giving  in  to  their  demands,  because 
there  is  absolutely  no  chance  of  the  canners  being  able 
to  boost  the  price  of  canned  shrimp  to  the  price  that  the 
advance  cost  of  the  raw  material  would  require. 

It  is  doubtful  if  the  striking  shrimpers  of  Biloxi 
realize  that  in  order  to  win  out,  they  will  have  to  carry 
their  fight  beyond  the  canners  of  that  City  and  they 
will  have  to  fight  and  whip  a  condition  of  affairs  that 
exists  all  over  the  country,  before  they  can  regulate 
and  maintain  a  price  on  the  raw  material  that  they 
produce,  which  is  a  tremendous  undertaking. 

Biloxi  Packers  File  An  Injunction — On  September  19, 
the  Biloxi  Canning  and  Packing  Company,  the  Anticich 
Packing  Company,  William  Cruso,  doing  business  as 
the  C.  C.  Co.,  Sanitary  Fish  and  Oyster  Company  and 
Dejean  Packing  Company,  which  are  principally  raw 
shrimp  dealers  and  shippers,  appealed  to  Federal  Judge 
E.  R.  Holmes  of  Yazoo  City,  Mississippi,  for  an  injunc¬ 
tion  to  restrain  striking  fishermen  from  further  inter¬ 
ference  with  operation  of  their  plants. 

Notices  of  application  for  a  restraining  order  were 
placed  in  the  hands  of  the  sheriff  of  Harrison  county, 
Mississippi,  to  be  served  on  Roy  Hepler,  described  as 
the  leader  and  prominent  official  of  the  striking  shrimp¬ 
ers  organization  and  97  other  defendants  also  members 
of  the  shrimpers  organization,  claimed  in  the  suit  to 
have  been  active  in  the  strike  and  in  preventing  the 
operation  of  the  plants. 

It  appears  that  these  five  packers  were  willing  and 
agreed  to  pay  the  scale  of  prices  demanded  by  the 
striking  fishermen,  but  that  the  organization  prevented 
their  fishermen  from  fishing  for  them  unless  and  until 


all  the  canning  factories  in  Biloxi  had  agreed  to  pay  the 
price ;  therefore  the  five  packers,  above  mentioned  have 
not  been  able  to  operate  their  plants  this  season,  nor 
have  they  been  able  to  import  shrimp  from  adjoining 
states  to  fill  their  orders. 

Judge  Holmes  set  the  date  of  Friday,  September  23, 
for  the  hearing  of  the  application  for  injunction  to  be 
held  at  Yazoo  City,  Miss. 

The  bills  of  complaints  of  each  of  the  five  plaintiffs, 
which  were  lengthy  ones,  described  in  detail  the  his¬ 
tory  of  the  strike  and  alleged  that  numerous  threats 
of  violence  had  been  made  by  strikers,  whom  they  claim 
are  demanding  a  higher  scale  of  prices  than  canners 
are  able  to  pay  and  in  addition  they  are  intimidating 
and  preventing  others  who  would  work  from  so  doing. 
Threats  of  dynamiting  the  factories  of  the  packers 
have  been  made  by  strikers  and  their  sympathisers,  the 
petition  charged. 

The  appeal  for  protetcion  was  made  to  federal  au¬ 
thorities,  because  apparently  state  authorities  have 
been  unable  or  indisposed  to  cope  with  the  situation. 

The  bill  of  complaints  further  alleges  that  boat  loads 
and  truck  loads  of  shrimp  consigned  to  certain  of  the 
complainants  have  been  seized  and  destroyed  or  with¬ 
held  from  the  rightful  owners  and  crowds  of  threaten¬ 
ing  strikers  have  cong  regated  around  packing  plants. 

The  prayer  of  the  petition  asked  that  defendants  be 
restrained  from  interfering  with  operation  of  packing 
plants  or  committing  acts  of  violence  against  any  of 
their  officers  or  employes;  that  defendants  and  their 
sympathisers  be  restrained  from  damaging  or  destroy¬ 
ing  any  of  the  property  of  complainant  or  committing 
any  trespass  thereon,  and  finally  that  those  named 
defendants  and  their  sympathisers  be  enjoined  from 
congregating  in  large  crowds  around  the  plants  of  the 
complainants. 

Injunction  Is  Refused — After  a  preliminary  hearing 
of  the  bill  of  complaint  by  Judge  E.  R.  Holmes  in 
Yazoo  City  on  September  23,  the  judge  dismissed  it 
and  immediately  the  attorneys  for  the  packers  served 
notice  of  intention  to  draw  a  new  bill.  The  court  gave 
them  until  Wednesday  to  do  so  and  set  October  4  for 
the  further  hearing  of  the  case. 

Counsel  for  the  fishermen  filed  exceptions  to  the  bill 
of  complaint  on  allegations  that  it  failed  to  show  that 
all  efforts  for  an  amicable  settlement  of  the  strike  had 
been  exhausted  and  that  it  failed  to  set  forth  the  in¬ 
solvency  of  the  fishermen.  Dismissal  followed. 

Oysters — ^The  liquid  in  the  thermometer  still  con¬ 
tinues  to  play  between  73  and  81  degrees  which  is  any¬ 
thing  but  oyster  weather. 

However,  it  is  surprising  that  there  are  as  many 
oysters  sold  as  there  are,  notwithstanding  the  Indian 
Summer  weather  which  has  stayed  with  us  all  through 
September  and  there  is  no  cold  weather  in  sight  for 
this  section,  so  folks  are  eating  oysters  now,  just  be¬ 
cause  they  love  ’em. 

With  the  weather  as  unfavorable  as  it  is  for  oysters 
and  the  oystermen  being  organized  and  demanding 
higher  prices  for  oysters,  the  canners  are  not  giving 
much  attention  to  the  oyster  pack  this  season.  They 
evidently  figure  that  it  is  plenty  of  time  when  the 
weather  turns  cold  for  them  to  direct  their  thoughts 
to  the  canning  of  oysters,  and  in  all  probability  there 
will  not  be  any  oysters  canned  until  the  middlde  of 
November. 
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CALIFORNIA  MARKET 

By  "BERKELEY,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Fruit  Canning  Season  Ending  —  Exports  Continue  to 
Improve  —  Peach  Pack  About  6,500,000  Cases  —  Pear 
Movement  Good — Salmon  Promising — ^Notes. 

San  Francisco,  September  29,  1932. 

Ending — ^The  fruit  canning  season  in  California 
is  rapidly  coming  to  a  close  and  within  a  few 
days  peaches  will  be  definitely  out  of  the  way, 
leaving  only  pears  to  be  handled.  The  size  of  packs 
are  now  known  and  since  these  have  been  held  down 
in  almost  every  instance  the  market  is  on  a  more 
stable  basis  than  in  a  long  time.  In  general,  prices 
remain  about  the  same  as  for  the  past  several  weeks, 
but  there  has  been  a  stiffening  of  minimum  prices  and 
concessions  are  not  as  marked  as  they  have  been.  Ex¬ 
port  demand  continues  to  show  an  improvement,  with 
immediate  shipment  the  rule,  particularly  to  the 
United  Kingdom. 

Preliminary  Peach  Figures — ^The  Canners  League  of 
California,  through  its  secretary  Preston  McKinney, 
has  issued  preliminary  figures  on  the  peach  pack,  to¬ 
gether  with  figures  showing  stocks  on  hand.  The  pack 
figures  come  close  to  those  suggested  by  Mr.  McKin¬ 
ney,  following  the  failure  of  the  industry  to  agree  to 
hold  the  output  to  4,000,000  cases,  a  pack  desired  by 
many  canners.  At  that  time  Mr.  McKinney  expressed 
the  personal  opinion  that  the  total  would  probably 
reach  6,500,000  cases  and  latest  estimates,*  with  the 
pack  almost  complete,  place  the  output  at  6,447,280 
cases.  The  actual  pack  to  September  17,  reduced  to 
the  No.  21/2  size,  was  6,425,488  cases,  and  canners 
still  packing  estimate  their  pack  yet  to  come  at 
21,792  cases.  Final  figures  covering  pack  and  stocks 
on  hand  in  Southern  California  are  not  available,  but 
careful  estimates  have  been  made  and  are  included 
in  the  figures  released.  The  pack  in  the  southern  part 
of  the  State  runs  only  about  five  per  cent  of  the  total 
of  the  State.  Specific  reports  of  the  pack  have  come 
from  all  but  one  canner  in  northern  and  central  Cali¬ 
fornia  and  figures  on  stocks  on  hand  from  all  but 
two  small  canners. 

Stocks  of  peaches  on  hand,  sold  and  unsold,  were 
4,826,031  cases  on  June  1,  1932,  and  combining  this 
with  the  estimated  pack  for  1932  of  6,447,280  cases 
makes  a  total  pack  and  stock  on  hand  of  11,273,311 
cases.  Stocks  on  hand,  sold  and  unsold,  September 
17,  were  7,594,245  cases,  so  that  the  movement  from 
June  1  to  September  17  of  this  year  was  3. 679,066 
cases.  This  movement  may  be  comoared  with  pre¬ 
vious  years  as  follows:  June  1  to  October  1,  1931, 
3,213,975;  June  1  to  October  1,  1930,  4,048,720;  June 
1  to  October  1,  1929,  3,975,072.  There  are  no  detailed 
figures  for  the  four  month  period  of  1929,  the  frost 
year.  When  final  figures  as  of  October  1,  1932  are 
completed,  the  total  for  this  year  will  be  increased 
of  course,  by  the  amount  of  the  movement  in  the  last 
thirteen  days  of  September,  making  the  1932  move¬ 
ment  for  the  period  very  satisfactory. 

The  stocks  on  hand  still  to  be  moved  this  year 
compared  with  previous  years  are  as  follows:  Sep¬ 
tember  17,  1932,  7,594,245  cases:  October  1,  1931, 
9,056,785;  October  1,  1930,  10,754,360;  October  1, 
1929,  no  detailed  figures,  frost  year,  and  October  1, 
1928,  12,200,377.  Of  course,  of  the  canned  peaches 


on  hand,  a  considerable  quantity  has  been  sold  but 
not  shipped,  but  this  quantity  is  smaller  than  in  some 
years,  owing  to  the  hand-to-mouth  policy  of  buying. 

In  securing  figures  of  stocks  on  hand,  care  was  taken 
to  secure  the  figures  of  canners  who  did  not  operate 
this  year,  but  who  still  own  peaches. 

Pears--A  rather  better  demand  for  canned  pears  has 
materialized  of  late,  this  being  aided  by  the  move¬ 
ment  to  Great  Britain.  Low  prices  were  named  by 
packers  in  the  Northwest,  but  these  have  strength¬ 
ened  recently.  Apricots  are  moving  quite  freely, 
with  special  emphasis  on  the  lower  grades.  In  cling 
peaches,  an  interesting  demand  for  standards  bas 
been  in  evidence  of  late.  Only  limited  quantities  are 
now  to  be  had  below  $1  a  dozen.  . 

Salmon — Canners  would  like  to  see  a  little  more 
action  on  salmon  but  business  continues  to  drag,  with 
buyers  still  thinking  of  the  manner  in  which  prices 
have  fluctuated  overnight  on  several  occasions  since 
the  announcement  of  opening  prices.  The  pack  in 
Alaska  this  year  will  exceed  5,000,000  cases  and  was 
made  by  fewer  canneries  than  usual  and  with  the 
use  of  less  fishing  gear.  There  have  been  plenty  of 
fish  and  in  addition  great  numbers  have  gone  up  the 
rivers  to  spawn,  insuring  a  fine  run  in  1937.  In  Bris¬ 
tol  Bay,  all  the  rivers  but  two  have  been  weired  and 
a  'count  indicated  that  more  than  eleven  million 
spawning  salmon  went  upstream.  The  pack  at  last 
account  amounted  to  2,100,000  cases  of  reds,  2,250,000 
cases  of  pinks,  800,000  cases  of  chums  and  200,000 
cases  of  kings  and  cohoes.  Each  year,  in  recent  years, 
fishermen  receive  more  than  $7,000,000  for  their 
catch,  or  about  the  sum  paid  Russia  for  Alaska. 

Notes 

The  California  State  Railroad  Commission  has  authorized  a 
schedule  of  lower  rates  on  the  transportation  of  delta  produce 
from  Stockton  to  Southern  California  ports.  The  new  tariffs, 
now  in  effect,  include  canned  foods,  and  are  approximately  the 
same  from  Stockton,  ninety  miles  inland,  as  from  San  Fran¬ 
cisco. 

Kasawaki  Ueki,  who  inaugurated  the  crab  canning  industry 
in  Japan,  and  who  has  been  instrumental  in  bringing  about 
many  impi’ovements  in  canning  methods,  was  a  recent  arrival 
at  San  Francisco  from  the  Orient.  He  has  not  been  in  this 
country  for  seven  years  and  will  make  an  extended  tour,  visit¬ 
ing  the  leading  centers  of  distribution. 

John  Lynden,  of  the  wholesale  grocery  firm  of  Smith,  Lun- 
den  &  Company,  San  Francisco,  Calif.,  has  returned  from  a 
motor  trip  through  Europe  with  his  family  of  six.  They  visited 
Scotland,  England  and  Ireland  and  then  covered  the  Continent. 

Members  of  the  Lang  &  Stroh  organization,  San  Francisco, 
Calif.,  have  been  calling  on  packers  of  late  to  inspect  food  pack¬ 
ing  at  first  hand.  R.  W.  Zinn  paid  a  visit  to  G.  P.  Halferty  & 
Company,  Seattle,  Wash.,  and  witnessed  the  packing  of  salmon 
with  all  the  skin  removed,  while  Carl  Max  is  in  Los  Angeles 
where  he  is  looking  into  the  packing  of  pimientos  and  chili 
peppers  at  the  plant  of  the  Royal  Packing  Company. 

The  annual  convention  of  the  California  Retail  Grocers’  Asso¬ 
ciation  was  held  at  Del  Monte,  Calif.,  during  the  week,  with 
about  four  hundred  independent  grocers  in  attendance.  Regu¬ 
lation  of  prices  on  food  products  through  the  creation  of  an 
arbitration  commission  by  the  State  Legislature  was  advo¬ 
cated.  Sponsors  declared  that  this  “will  take  the  grocery  busi¬ 
ness  out  of  the  chaotic  conditions  which  now  exist  and  establish 
a  fair  range  of  prices.”  Officers  chosen  were:  George  W.  Linder, 
Tulare,  president;  Herbert  H.  Sack,  Oakland;  W.  G.  Buchanan, 
Pittsburgh,  nad  C.  E.  Spiegel,  San  Francisco,  vice-presidents; 
R.  H.  Warden,  San  Rafael,  treasurer;  J.  J.  Tansey,  Berkeley; 
G.  W.  Hageman,  Los  Angeles,  and  S.  B.  Conley,  Los  Angeles, 
directors. 


HE  SAID  A  MOUTHFUL 

“Mr.  Arthur,  do  have  some  more  ice  cream.” 
“Well,  thanks,  but  just  a  mouthful,  please.” 
“Waiter,  fill  Mr.  Arthur’s  plate.” 
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CANNED  FOODS  DISTRIBUTORS 

(  Continued  from  page  8  ) 

Atlantic  &  Pacific  selling  89  per  cent  of  its  coffee  under  private 
brand;  Kroger,  92  per  cent  of  its  coffee;  Safeway  Stores,  Inc., 
of  Southern  California  (Southern  Division),  100  per  cent  of  its 
butter;  Grand  Union,  80  per  cent  of  all  of  its  canned  vegetables, 
and  First  National,  100  per  cent  of  its  bread  and  cake.” 

The  report  contained  a  summary  of  comparative  quality 
tests  of  canned  vegetables  and  fruits  sold  under  the  label  of 
manufacturers,  chain  stores,  wholesalers  and  cooperative  chains, 
based  on  more  than  500  samples  obtained  in  Memphis,  Des 
Moines  and  Detroit. 

Only  three  chains  clearly  favored  curtailing  private  brands, 
while  twenty-one  companies  were  inclined  to  favor  their  ex¬ 
pansion,  and  twenty-seven  expected  the  ratio  between  the  pri¬ 
vate  and  standard  brands  to  remain  the  same. 

“Considered  from  the  standpoint  of  dollar  value,”  the  survey 
pointed  out,  “the  ^eat  bulk  of  the  private  brand  sales  of  these 
brand-owning  chains,  at  least  in  recent  years,  has  been  made 
by  chains  in  a  limited  number  of  lines  of  business. 

“Excluding  the  Great  Atlantic  &  Pacific  and  Kroger  Grocery, 
nearly  four-fifths  of  the  total  private  brand  sales  reported  by 
the  274  chains  in  1930  were  made  in  five  of  the  twenty-six  kinds 
of  chains,  namely  dry-goods  and  apparel,  department  store, 
men’s  and  women’s  shoes,  grocery  and  grocery  and  meat. 

“If  the  Atlantic  &  Pacific  and  Kroger  are  included,  the  pri¬ 
vate  brand  sales  of  these  five  kinds  of  business  represent  nearly 
six-sevenths  of  the  total.  Approximately  one-third  of  the  pri¬ 
vate-brand  sales  of  all  private-brand  chains  reporting  in  1930 
were  made  by  the  Atlantic  &  Pacific  and  Kroger,  and  these  two 
chains,  together  with  the  J.  C.  Penney  Company  accounted  for 
more  than  half  of  the  total  private  brand  sales  reported  in  that 
year. 

“Many  of  the  chains,  however,  are  comparatively  indifferent 
to  private  brands.  Some  favor  standard  brands  owned  by  manu¬ 
facturers  in  preference  to  private  brands  because  among  other 
reasons  they  claim  that  they  turn  over  faster.  Other  chains 
consider  themselves  too  small  to  derive  any  advantage  in  from 
engaging  in  the  distribution  of  private  brand  goods. 

“Perhaps  the  most  frequently  stated  objection  to  private 
brands  is  the  large  amount  of  sales  resistance  which  is  encount¬ 
ered  in  their  distribution.  Extra  selling  effort  and  expense  for 
advertising  and  promotion  are  necessary  in  order  to  build  up 
consumer  acceptance  of  such  brands.” 

In  discussing  the  extent  of  ownership  of  private  brands,  the 
commission  reported  that  412  chains,  or  about  one-fourth  of  the 
1,660  which  furnished  brand  information  in  1929-30,  owned  pri¬ 
vate  brands.  They  operated  77  per  cent  of  the  stores,  however, 
and  transacted  75  per  cent  of  the  total  business  of  all  reporting 
chains. 

“Twenty-eight  per  cent,  or  351  chains  of  the  1,247  chains 
reporting  in  1931,  owned  private  brands,  but  they  operated  over 
81  per  cent  of  the  stores  and  transacted  nearly  81  per  cent  of 
the  total  business.  Private  brand-owning  chains  operated  more 
than  ten  times  as  many  stores  on  the  average  as  the  non-brand¬ 
owning  chains.” 

With  respect  to  pricing  policies  on  “private”  and  “standard” 
merchandise,  the  commission  reported  that  although  the  mark¬ 
up  on  private  brands  was  equal  to  or  higher  than  that  on  com¬ 
peting  standard  brands,  according  to  a  majority  of  the  report¬ 
ing  chains,  “nevertheless,  private  brands  generally  were  priced 
lower  than  competing  standard  brands  chiefly  because  of  lower 
cost.” 

Seventy-nine  chains,  or  about  one-third  of  the  248  reporting 
on  their  pricing  policy,  priced  their  private  brands  lower  than 
competing  standard  brands,  but  this  group  operated  32,773,  or 
73  per  cent  of  the  44,853  stores  operated  by  the  248  chains. 
The  policy  of  126  chains,  or  51  per  cent  of  those  reporting,  was 
to  sell  both  private  brands  and  standard  brands  at  the  same 
price. 

Current  Depression  is  First  in  Which  Federal  Funds  Were 
Used  in  an  Attempt  to  Improve  Business  Conditions,  Economist 
Tells  Glass  Container  Association — In  the  three  major  depres¬ 
sions  previous  to  this  one,  the  Federal  Government  was  not 
called  upon  to  perform  the  role  that  it  has  been  called  upon  to 
play  today,  Raleigh  S.  Rife,  economist  of  the  Guaranty  Company 
of  New  York,  told  those  attending  the  recent  mid-season  meet¬ 
ing  of  the  Glass  Container  Association  held  in  Atlantic  City. 

“It  has  been  an  extraordinary  manifestation  of  a  new  concept 
that  Government  funds  be  used  to  change  the  course  of  economic 
events,”  Mr.  Rife  continued.  “Usually,  this  cannot  be  accom¬ 
plished,  particularly  when  economic  fundamentals  are  so 
strongly  in  one  direction.  Probably  the  reason  why  it  cannot  be 
accomplished  is  that  other  motives  enter  into  the  formulation 
of  policy  rather  than  a  careful  appraisal  of  the  economic  picture. 


To  one  who  reads  history  critically,  there  is  considerable  con¬ 
cern  over  the  present  program  of  putting  Government  credit 
into  so  many  lines  of  activities,  even  though  the  urgency  of  the 
depression  may  be  considered  justification  for  such  a  policy. 

Farm  Board  Policy  Questioned — “The  question  is  raised 
whether  the  use  of  Government  credit  in  the  Farm  Board  policy 
was  wse.  The  lending  of  Government  money  to  private  cor¬ 
porations  to  meet  their  obligations  will  be  justified  in  the  long 
run  only  in  case  they  are  able  to  repay  the  (Government  for  such 
advances.  The  extent  to  which  Government  credit  is  to  be 
utilized  in  the  formation  of  various  programs,  such  as  the  Farm 
Board  policy,  the  Reconstruction  Finance  Corporation  policy, 
the  Home  Mortgage  Bank  policy,  etc.,  indicates  that  after  the 
depression  has  started  to  disappear,  the  country  will  still  be 
struggling  with  the  problem  of  liquidating  this  Government 
credit  in  industry,  and  the  sooner  we  are  able  to  change  that 
policy,  the  more  confidence  will  we  have  in  the  present  outlook. 

“Business  has  receded  to  a  new  low  level  in  the  summer  of 
1932.  It  appears  that  since  then,  there  has  been  a  slight  up¬ 
turn  in  general  conditions.  Certainly,  there  is  improved  senti¬ 
ment  as  witnessed  by  the  return  of  confidence  in  the  American 
dollar.  There  is  marked  improvement  in  the  textile  mills  and 
in  the  boot  and  shoe  industry,  which  are  naturally  short-term 
consumers’  goods.  It  is  difficult  to  know  to  what  extent  this 
revival  may  be  considered  a  barometer  of  general  condition  be¬ 
cause  of  the  fact  that  their  activity  had  fallen  to  such  a  low 
scale  of  operations  in  the  late  spring  and  early  summer  of 
1932  and  because  of  the  fact  that  we  saw  an  active  start  in  tex¬ 
tiles  in  1931  which  after  a  few  months  of  activity  subsided. 

Trend  Reversal  Questioned — “Another  thing  that,  of  course, 
makes  it  difficult  to  judge  as  to  whether  there  is  a  real  turn  in 
business  is  the  fact  that  this  increase  of  activity  is  coming  at 
the  beginning  of  the  fall  period  and  unless  the  total  expansion 
of  physical  production  is  larger  than  then  the  normal  seasonal 
expansion  it  may  have  little,  if  any,  indication  of  what  the  future 
has  in  store.  As  yet,  we  have  seen  practically  no  increased  ac¬ 
tivity  in  the  basic  industries  of  steel  and  building;  the  expan¬ 
sion  in  the  building  industry  is  in  public  buildings  and  public 
works,  nor  has  there  been  increased  activity  in  the  automotive 
industry.  The  building  and  automotive  industries  gave  us  our 
peak  production  in  our  last  period  of  prosperity  and  until  we 
have  an  as^ ranee  of  a  constructive  movement  in  these  lines, 
there  is  no  assurance  that  there  has  been  an  upturn  in  produc¬ 
tion  other  than  to  have  reached  some  degree  of  stabilization  at 
the  low  level. 

“The  problem  of  the  cost  of  government  is  still  to  be  met, 
although  there  are  sporadic  efforts  here  and  there  for  the  re¬ 
duction  of  various  governmental  activities.  The  efforts  here  and 
there  that  are  made  to  improve  the  fundamental  problem  of 
governmental  credit  through  the  curtailment  of  the  public 
works  program  and  through  a  definite  policy  of  economy  of 
operation  have  had  very  salutary  effects  on  the  credit  positions 
of  these  governments,  and  it  must  be  repeated  that,  after  all, 
this  is  the  way  out — a  stabilization  of  the  cost  of  government 
which  has  reached  a  development  that  seems  to  have  absorbed 
an  abnormal  part  of  the  nation’s  capital.  So  long  as  the  cost 
of  government  continues  on  a  high  level,  there  is  an  inordinate 
demand  placed  upon  those  people  who  still  have  the  power  to 
pay  taxes.  There  is  still  underway,  however,  either  through  the 
reduction  of  hours  or  the  reduction  of  pay  rates,  a  tendency  to 
reduce  wages.  This  always  has  been  the  most  persistant  ele¬ 
ment  in  the  price  curve. 

Gold  Standard  Seems  Firm — “Our  present  economic  outlook 
must  be  based  upon  the  four  fundamentals — first,  that  the 
world  has  gotten  over  its  hysteria  about  the  United  States  going 
off  the  gold  standard  and  this  favorable  factor  taken  in  the  face 
of  continued  activity  of  Government  participation  in  the  credit 
supply;  second,  that  we  have  been  operating  under  a  strong 
development  of  national  economy  which  means  that  nations 
have  tried  to  be  economically  self-sufficient,  which  has  restricted 
the  volume  of  foreign  trade;  third,  that  the  improvement  in  the 
technique  of  production  has  resulted  in  a  substantial  expansion 
in  public  demand;  fourth,  our  economic  situation  has  been  labor¬ 
ing  under  a  long  period  of  falling  prices,  and  today  there  is  a 
reversal  of  trend,  if  not  for  a  fairly  long  period  of  time,  at 
least  for  a  short-term  swing.  Based  upon  these  broad  general 
principles,  one  must  make  an  appraisal  of  the  economic  outlook. 

“There  is  unquestionably  a  change  in  confidence  and  senti¬ 
ment  marked  largely  by  the  change  in  gold  policy.  Confidence 
is  further  stimulated  by  the  lessening  pressure  on  the  credit 
structure  and  in  fact  on  improyement  in  the  fundamental  credit 
conditions.  A  continuation  of  this  should  bring  money  out  of 
hiding  and,  in  turn,  should  increase  the  amount  of  funds  avail¬ 
able  for  investment.  There  has  been  improved  activity  in  short¬ 
term  consumption  goods,  particularly  in  the  textile  lines  and 
miscellaneous  manufacture. 
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Prices  griven  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  ft  Co.,  *Howard  E.  Jones  ft  Co.,  §Harry  H.  Mahool  ft  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  beaded  "N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 
White  Mammoth,  No.  2^... 

P-eled.  No.  2% . 

Large,  No.  2V4 - .................. 

Peeled,  No.  2%...,^.,..^..,... 
Medium,  No.  2^ . . . . 


Balto.  N.Y. 


Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . . 

(Sreen  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . 

BAKED  BEANS* 

16  oz . 

No.  2%  . 

No.  10  . 


.60  .66 
8.00  3.00 


.70 

2.76 


BEANS* 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10..„ . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney  Standard,  No.  2 . 

Standard,  No.  10 . 

LIMA  BEANS*  <F.  O.  B.  Factory) 

No.  2  Tiny  Green.... . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . . . 

No.  2  Green  and  White . 

No.  10  . 

No.  2,  Fresh  White . 

No.  10  . 

Soaked,  No.  2 . 

BEETS* 

Baby,  No.  2 . 1.40 

Whole,  No.  2 .  1.30 

Whole,  No.  8 - 1.10 

Whole,  No.  10 .  8.10 

Cut,  No.  2 . 75 

Cut.  No.  10 .  2.76 

Diced,  No.  10 . 8.76 

CARROTS* 

Standard  Sliced,  No.  2 . 70 

Sliced,  No.  10 .  8.60 

Standard,  Diced,  No.  2 . 70 

Diced,  No.  10 .  3.60 


1.26  1.30 

7.00  6.66 

1.00  1.06 

5.26  6.26 

.76  .90 

3.76  4.66 

.60  .66 

8.26  8.60 

.47% . 


3.76 

.85 


CANNED  VEGETABLES— Continned 

Balto.  N.Y. 

SAUER  KRAUT* 


2.46 

No.  2%  . 

No.  3  . 

2.46 

No.  10  . 

S.16 

2.86 

SPINACH* 

9.  RO 

2!30 

2.26 

No.  2%  . 

2.65 

2.45 

No.  3  . 

2.80 

No.  10  . 

2.16 

California,  f.  o.  b.  Coast 

2.40 

......M 

2.06 

SUndard,  No.  10 . 

SUCCOTASH* 

.42^ 

Standard  Green  Com,  Fresh  Limas, 

.921, 

1 _ 

No.  2  . 

2.76 

SUndard  Green  Com,  Dried  Limas 

No.  2  . 

.70 

.86 


.76 

2"66 


.96  1.00 


1.30 

4.76 


1.26 

4.76 


.70  ....„ 


.65 

.86 


.80 

.90 

1.00 


(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory.... 

No.  2%  . 

No.  3  . 

No.  10  .  2.85 

TOMATOES* 

Extra  Standard,  No.  1 . .  .60  . 

F.  O.  B.  County . 45  .66 

No.  2  . 86  . 

F.  O.  B.  County . 80  . 

No.  3  .  1.06  ....... 

F.  O.  B.  County .  1.10  ....... 

No.  10  .  8.16  _ 

F.  O.  B.  County .  8.00  ........ 

Standard,  No.  1 . 42% . 

F.  O.  B.  County . 40  . 

No.  2  . 62%  .60 

F.  O.  B.  County . 67% . . 

No.  3  . 92% 

F.  O.  B.  County . 87%  .90 

No.  10  .  2.70  . 

F.  O.  B.  County .  2.60  3.06 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 37%  .40 

No.  10,  Whole  Stock .  3.00  2.26 

Standard,  No.  1  Trimmings . 32% . 

No.  10  Trimmings.... .  2.76  ........ 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 


CANNED  FRUITS— Cantinned 

.  Balto.  N.Y. 

PEACHES* 


California  Standard,  No.  2%  Y.  C.  1.16  1.16 

Choice,  No.  2%,  Y.  C .  1.30  1.30 

Fancy  No.  2%.  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails . 76  . 

Seconds,  Yellow,  No.  3 . 

Pics,  Unpecled.  No  S . 

Peeled,  No.  10,  Solid  Pack .  3.60  3.76 

PlNEAPPIE* 

Hawaiian  Sliced,  Extra,  No.  2%..„..  1.60  1.60 

Sliced  Standard,  No.  2% .  1.46  1.46 

Sliced,  Extra,  No.  2 .  1.30 

Sliced  Standard,  No.  2 .  1.06 

Shredded,  Syrup.  No.  10 . 

Crushed,  Extra,  No.  TO .  4.00  4.26 

Eastern  Pie,  Water,  No.  10 .  ....... 

Porto  Rico  No.  10 .  .......  ......' 


RASPBERRIES* 

Black  Warter,  No.  2 . . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 .  . . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . .  — 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 


Preserved,  No.  1 . .70  ....... 

Preserved,  No.  2 . 1.60  ...... 

Elxtra,  Preserved,  No.  1 . 80  ....... 

Extra,  Preserved,  No.  2 . 1.76  ....... 

Standard  Water,  No.  10..................  6.00  ».... 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.60  2.60 

No.  10s  .  9.60  8.00 


Canned  Fish 

HERRING  ROE* 


No.  2,  17-oz.  cans . 90  . 

1-lb.  cans  . 86  . 

No.  2,  19-oz.  cans . 96  ....... 

LOBSTER* 

Flats,  1-lb.  cases,  4  doz . . .  4.76 

%-lb.  cases,  4  doz .  4.16 

%-lb.  cases,  4  doz .  1.26 


CORN* 


Golden  Bantam,  Fancy,  No.  2 . 95 

Extra  Standard,  No,  2 . . 

Extra'  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 90  . 

Extra  Standard.  No.  2 . 80  . 

Standard,  No.  2 . 76  .60 

S  uii'liird.  No.  Id . . . 

Crushed,  Fancy,  No.  2 . .76  . 

Extra  Standard,  No.  2 . 65  . 

SUndard,  No.  2 . 60  .70 

Standard,  No.  10..„ .  3.60  4.00 

HOMINY* 

SUndard  Split,  No.  3 .  1.00  - 

Split,  No.  10 . -  8.00  - 

MIXED  VEGETABLES* 

Standard,  No.  2 . 80  - 

No.  10  .  4.26  - 

Fancy,  No.  2 . 1.06  ....... 

No.  10  . . — -  6.00  - 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . 85  . 

No.  10  . 


PEAS*  (Baltimore  prices,  new  pack) 


No.  1  Petit  Pois .  ........ 

No.  2  Fancy  Sweets,  2s .  1.70 

No.  2  Fancy  Sweets,  3s .  1.60 

No.  2  Fancy  Sweets,  4s .  1.40 

No.  2  Fancy  Sweets,  6s .  1.36 

No.  2  Std.  Sweets,  6s .  1.10 

No.  1  Elarly  June,  4s . . . 

No.  2  Std.  Alaskas,  Is .  1.26  1.60 

No.  2  Std.  Alaskas,  28 .  1.10  1.26 

No.  2  Std.  Alaskas,  3s . 90  1.10 

No.  2  Std.  Alaskas,  4s....„.. . 87%  1.00 

No.  10  Std.  Alaskas,  2s .  6.75  6.00 

No.  10  Std.  Alaskas,  3s .  6.25  6.60 

No.  10  Std.  Alaskas,  4a .  4.76  6.26 

PUMPKIN* 

Standard,  No.  2% . 90  .90 

No.  3  . 1.00  1.00 

No.  10  . 8.00  8.00 


Maine,  No.  10 . .  ........  ....._ 

Michigan,  No.  10 . 

New  York,  No.  10 .  8.50  ........ 

Pennsylvania,  No.  10,  water .  2.90  »....» 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack .  8.26  ......_ 

APRICOTS*  (California) 

SUndard,  No.  2% .  1.60  1.30 

Choice,  No.  2% .  1.80  1.60 

Fancy,  No.  2% . . .  ....... 

BLACKBERRIES* 

SUndard,  No.  2 . . 

No.  8  .  . 

No.  10,  water .  3.76  ........ 

No.  2,  Preserved .  . . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . .  1.60 

No.  10  .  6.60  4.76 

CHERRIES* 


Standard  Red,  Water,  No.  2. 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 


N.  Y.  Fancy,  Red  Pitted,  No.  10 .  4.26  4.26 

California  SUndard,  2% .  1.66 

Choice,  No.  2% .  1.90 

Fancy,  No.  2% .  2.00 


GOOSEBERRIES* 

SUndard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 


8  oz . .60  ........ 

No.  2  .  1.22%  1.30 

No.  5  . . . . .  3.66  _ 

No.  1  Juice . 76  ........ 

No.  6  Juice . . 

PEARS* 

SUndards,  Keifer  No.  2,  in  syrup..  .95  ........ 

Fancy,  No.  2% . 

California  BartletU,  Standard  2% . 

Fancy  . .  1.90 

Choice  . . .  1.76 

SUndard,  No.  10 . .  .......  6.60 


OYSTERS* 


SUndards,  4  oz . . 

6  oz.  . MM......  .90  1.05 

8  oz . .  .  . . 

10  oz.  .  1.80  2.06 

Selects,  6  oz . 

SALMONS 

Red  Alaskas.  Tall.  No.  1 .  1.66  1.66 

Flat,  No.  % . 1.36  .90 

Cohoes,  Tall,  No.  1 .  1.10  1.36 

Flat,  No.  1 . 

Flat.  No.  % .  . . 

Pink.  Tall.  No.  % . 70  .60 

Pink,  Tall.  No.  1 . 86  .95 

Sockeye  Flat,  No.  1 .  2.36  2.86 

Flat.  No.  % . . . 76  . 

Chums,  Tall  . 80  .80 

Medium,  Red,  Tall . . .  1.22%  1.36 

SHRIMPS 

Dry,  No.  1 .  1.10  1.00 

Wet,  No.  1,  Large .  1.10  1.10 

SARD^NESS  (Domestic),  per  case 

%  Oil,  keyless  .  *2.76 

%  Oil,  keys  . 

%  Oil,  Tomato,  Carton .  *3.60 

%  Oil,  carton  . 


%  MusUrd,  Keyless  .  *2.75 

California  Oval,  No.  1,  48’s .  3.10  '*2.96 

TUNA  FISHS  (California),  per  case 

White.  %s  . 7.30  . 

White,  Is  . 13.66  . 

Blue  Fin,  %s .  . . 

Blue  Fin,  Is . mm...... _ ............  m......  m...... 

Striped,  %8  .  3.36  . 

Striped.  %8  .  6.20  6.26 

Striped,  Is  . 9.20  . 

Yellow,  %o,  Fancy.......M.........M.. _ _  4.66  ....mm 

Yellows,  %s,  Fancy..MMM. _ _ _ _  7.30  _ _ 

Yellow,  Is  MMM— MM . MMMMMMMMM  18.66  MM..M 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


SAFETY  FIRST 

First  Soldier — ^Where  were  you  when  the  battle  was 
raging? 

Second  Soldier — I  was  right  where  the  bullets  were 
the  thickest. 

First  Soldier — ^Where  was  that? 

Second  Soldier — Under  the  ammunition  wagon. 


<  THE  ROUNDS 

“Good  morning,  Mrs.  Butts.  I  saw  Mrs.  Crabb  this 
morning  and  she  told  me  the  very  same  scandal  I  asked 
you  not  to  repeat  to  anyone,  because  I  promised  Mrs. 
Bone  I  would  not  tell.” 

“But  Mrs.  Crabb  promised  me  she  wouldn’t  tell  a 
soul  I’d  told  her.” 

“Oh,  well,  never  mind.  I  told  her  I  wouldn’t  tell  you 
she  had  told  me  you  had  told  her.” 


“SA”  FUNNY  THING 

Two  casual  golf  acquaintances  in  Florida  were  walk¬ 
ing  toward  the  green  when  they  sighted  two  women 
coming  over  the  hill. 

“I  say,”  remarked  one  of  the  men,  “here  comes  my 
wife  with  some  old  hag  she’s  picked  up  somewhere.” 

“And  here  comes  mine  with  another,”  retorted  the 
other  icily. 


HOT  CHA! 

A  lovely  girl  with  red  hear  entered  the  car  and  sat 
down  beside  a  youth. 

Youth  (edging  away) — I  must  not  get  too  close  or  I 
shall  catch  fire. 

-  Girl — Don’t  be  alarmed;  green  wood  never  catches 
fire. 


FREE  LUNCH 

Scot — This  London’s  a  fine  toon.  There’s  free  parks 
with  free  music,  free  museums,  free  picture  galleries, 
and  in  the  grand  restaurants  where  I  get  my  dinner 
I’m  always  coming  across  a  threepenny  bittie  hidden 
under  the  plate  as  a  surprise. 


SPECIALIST 

“My  father,”  said  the  first  freshman,  “is  familiar 
with  many  tongues.” 

“Oh,  a  linguist?”  inquired  the  second  freshman. 
“No,  a  physician,”  was  the  answer. 


ANGELIC  WIFE 
“My  wife  is  like  an  angel.” 

“Really?” 

“Yes.  She’s  always  up  in  the  air,  always  harping  on 
something,  and  she  never  has  anything  to  wear.” 


TAKE  YOUR  TIME 
Here  lies  the  body  of  Mary  Ann  Louder, 

She  burst  while  drinking  a  Seidlitz  powder. 
Called  from  this  world  to  her  heavenly  rest — 
She  should  have  waited  ’till  it  efferveseed. 


Judge 

Syruper 


Using  the  Cutler  Method  of  Concent¬ 
rated  syrup  for  all  Grades. 

Unlimited  Capacity  in  Cans  Per 
Minute. 

Instant  change  from  one  Grade  to  an¬ 
other.  Every  can  full  and  uniform  cut 
outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agent* 

Canners  Machinery  Ltd.,  Simcoc,  Ont.  Can. 


October  3,  1932 


THE  CANNING  TRADE 


USE 

HAMACHEK  IDEAL  VINERS 


AND  VINER  FEEDERS 


FOR  BETTER  PACKS  OF  PEAS  AT  GREATER  PROFITS 


FRANK  HAMACHEK  MACHINE  CO. 


KEWAUNEE 


WISCONSIN 


MANUFACTURERS  OF 

Ideal  Viners,  Viner  Feeders,  Ensilage  Distributors  and 
Chain  Adjusters 


ESTABLISHED  1880 


INCORPORATED  1924 


KITTREDGE 


LABELS 


R  CHICAGO 


A  SGROW  A  LASKA 

The  Foundation  of  a  Good  Can  of  Peas 


laska  Peas  have  long  been  the  most  impo.iant  single  variety  of  peas  used  by  Canners.  For 
this  reason  we  have  for  many  years  emphasized  our  breeding  work  on  this  variety. 

ingle  Line  Propagation  is  the  basis  of  development  of  our  pure-bred  large  podded  strain  which  is 
characterized  by  early  and  uniform  maturity  and  prolific  yield- qualities  that  ate  of  vital  necessity 
to  the  Canner. 

enetics  and  Pathology  are  the  scientific  basis  of  this  work,  which  is  supervised  by  a  scientist 
of  high  standing  in  these  fields. 

eliable  stock  is  developed  through  this  painstaking,  breeding  program  carried  on  year  after  year. 


()  ur  Growing  Stations  for  Alaskas  alone  are  located  in  ,  6  different  States,  providing  reasonable 
protection  against  crop  failures.  The  seed  is  fitted  in  our  own  warehouses  in  each  of  the  grow¬ 
ing  sections. 

e  Solicit  Your  Orders  for  seed  produced  in  this  way. 

Associated  Heed  Growers,  Inc., 

New  Haven,  Connecticut 


